
 
 

Voluntary Application for Imposition of Requirement 
 

MONEYSUPERMARKET.COM FINANCIAL GROUP LIMITED 
 

FRN: 303190 
 

To: The Financial Conduct Authority (“the FCA”) 
 
FAO: Simon Green 
 
Moneysupermarket.com Financial Group Limited (“MSM”), as an authorised person with a permission granted 
under Part 4A of the Financial Services and Markets Act 2000, hereby applies to the FCA for the imposition of 
the requirements set out in the Schedule below. 
 
 
 
 
Signed by: .................................................................   

 
Peter Plumb 
For and on behalf of Moneysupermarket.com Financial Group Limited 

 
 
Date: .…………………………………………………………. 
 
 
 
 
 
SCHEDULE  
Part A 

1. General        

1.1 Part A of this Schedule sets out the terms of requirements to be imposed on MSM with MSM’s 
agreement with effect from 23 December 2013. 

1.2 The FCA has informed MSM that it considers that certain of MSM’s advertisements, in the form they 
were run between 11 August 2013 and 28 October 2013 and which formed part of a wider campaign, 
were capable of more than one interpretation by consumers and consequently that they did not meet 
fully the FCA’s standards set out in Principle 7 of the FCA’s Principles for Businesses.  This was in the 
context of these advertisements being short videos where a combination of images, voiceover and 
clarifying wording (see Part B of this Schedule for further details) meant that viewers might not be able 
to absorb all the relevant information.   The consequence was that the FCA has concerns that, taken as 
a whole, these advertisements created the impression that MSM was cheaper than other leading 
comparison sites more than 50% of the time when in fact, based on MSM’s survey data, it was cheaper 
than the competitors in question around 34% of the time with its next competitor being cheapest around 
21% of the time. After discussions with the FCA, MSM has agreed not to broadcast or publish the 
advertisements in the same form in the future (details of the stills and voiceover from those 
advertisements appear in Part B of this Schedule). 

2. Requirements  

2.1 MSM agrees and is required to publish the following statement on its website for four weeks from the 
date of this requirement displayed in a prominent manner on its Home and Car Insurance pages “The 

https://fshandbook.info/FS/html/FCA/PRIN/2/1
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Financial Conduct Authority (‘FCA’) considers our recent advertising campaign did not fully meet the 
standards that they expect for such advertisements.  The FCA is concerned that the adverts created an 
incorrect overall impression that MoneySuperMarket is cheaper than other leading comparison sites 
more than 50% of the time”. 

 

SCHEDULE Part B 

Example advertisement 1 

Voiceover detail: BILL HERE JUST SAVED £304 ON HIS CAR INSURANCE AT MONEY 
SUPERMARKET AND NOW FEELS SO GOOD HE THINKS HE CAN RUN WITH WOLVES. 
THERE ARE NO WOLVES IN CROYDON. MALCOLM LET'S RUN. LIKE BILL MORE PEOPLE 
GOT CHEAPER CAR INSURANCE QUOTES AT MONEY SUPERMARKET THAN AT ANY 
LEADING PRICE COMPARISON SITE. BILL YOU'RE SO MONEY SUPERMARKET 
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Example advertisement 2 

Voiceover detail:  MORE PEOPLE GOT CHEAPER CAR INSURANCE QUOTES AT 
MONEY SUPERMARKET THAN AT ANY OTHER LEADING COMPARISON SITE. 
THAT'S SO MONEY SUPERMARKET.  
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  ANNEX 2 

Printouts of what home and car insurance pages will look like. 

Required text from paragraph 1(b) to be inserted in highlighted boxes  

 



 8 

 

 

 



 9 

 


	ANNEX 2
	Printouts of what home and car insurance pages will look like.
	Required text from paragraph 1(b) to be inserted in highlighted boxes 

