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Annex 1A. Experiment 1

Figure 1. One-page sustainability factsheet for ‘Impact’

Sustainability Factsheet | 17th November 2021
Anchor AM Impact Fund

Anchor Asset Management Ltd

Sustainability To generate a positive and measurable social and

Goal environmental impact in line with the United Nations
Sustainable Development Goals..
Progress Our investments have advanced 8 out of 17 United
Mations Sustainable Development Goals (SDGs).
This is a "Sustainable: Impact’ product
Sustainability is about helping people and the planet by reducing harm or
encouraging positive change
No . . _
R . Sustainable: Sustainable: Sustainable:
msmﬂl lity e Transiticning Aligned Impact
Does not consider m;rsplg::t Becoming Already Has a measurable
sustainability Frock retunms sustainable sustainable real world impact

Mo stated goals to support people

I i Stated goals to support people or the planet

What is Anchor Asset Management’'s sustainability approach?

Impact Stewardship

by 75 out of every 100 assets we invest in -
are expected to have a positive,
measurable real-world environmental or
social impact, within the following
pools: affordable/social housing,
microfinance, renewable/clean energy,
tech for good, and green bonds.

We directly engage with all the
asset issuers on sustainability
matters.

Sustainability Metrics

Product Sustainability

£71 out of every £100
invested goes to sustainable
activities!

mSustainable

Mot considered
sustainable

1as defined by the UK Green Taxonomy
or other objective criteria

Implied Temperature Rise

The Paris Agreement aims to
limit global warming to well
below 2 degrees Celsius
relative to pre-industrial
levels, ideally 1.5.

If the rest of the
economy had the
same carbon
profile as those in
this fund, warming
would be 1.2
degrees by 2050

Relative Carbon Footprint

Anchor AM Impact
Fond P ] 12 kg

Benchmark: RGRC
Global Equity
Index

115 kg

Equivalent 002 kg
per £10,000 invested

This is a significantly lower
carbon footprint than a
representative benchmark

October 2022




Occasional Paper 62
Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

Figure 2. One-page sustainability factsheet for ‘Sustainable: Aligned’

Sustainability Factsheet | 28th October 2021
S&S Asset Management Sustainable Eurozone Equity Fund

585 Asset Management Group

Sustainability To reduce carbon emissions by replicating an Index that

Goal is designed to support the climate transition.
Progress By replicating the index, we have reduced carbon emissions by
4% between 2019 and 2020.
This is a "Sustainable: Aligned” product
Sustainability is about helping people and the planet by reducing harm or
encouraging positive change
e Sustainabl Sustainabl Sustainabl
- A . u Inaie; Uustalimahe: mahles
ST SErTELE Transitioning Aligned Impact
Goals
Does not consider pi':l':ﬁf;';lg?.l; Becoming Alresdy Has & measurable
sustainability aifect rekurns sustainable sustainahle réal world impac:

Mo stated goals to support people

or the planet Stated goals to support people or the planst

What is S&S Asset Management's sustainability approach?

Best in Class Exclusions Stewardship
¥ 70 out of every 100 v Excludes: adult ¥  We have directly engaged with

entertainmant, gambling,
uranium mining, nudear
power industry, coal
mining, oil sands, fracking,
fossil fuel extraction,
coalfired power generation,
high carbon intensity

companies we invest in
maintain sustainable
characteristics.

78% of company _holdings on
sustainability matters.

¥ We have voted in favour of on
43% of sustainable motions
presented at annual general
meetings.

Sustainability Metrics

Product Sustainability Implied Temperature Rise Relative Carbon Footprint

The Paris Agr t aims b
£67 out of every £100 & Farns Agreement aims to SRS Sustainable

invested goes to sustainable limit global warming to well Eurozone Equity |
= i quity | 8.7 kg
activities! below 2 degrees Celsius Fund
relative to pre-industrial Benchmark: RGRC
levels, ideally 1.5. Eurczone Equity 141.7kg

Index

mSustainable

Not considered
sustainable

1As defined by the UK Green Taxononmy
or other objective criteria

If the rest of the
economy had the
same carbon
profile as those in
this fund, warming
would be 1.6
degrees by 2050

Equivalent COZ kg
per £10,000 invested

This is a significantly lower
carbon footprint than a
representative banchmark

October 2022
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Figure 3. One-page sustainability factsheet for ‘Sustainable:
Transitioning’

Sustainability Factsheet | 4th November 2021

Alpha House AM Global Climate Change CTB Fund
Alpha House Asset Manmagement Ltd

Sustainability To reduce carbon emissions by replicating an Index that
Goal is designed to support the climate transition.
Progress By replicating the index, we have reduced carbon emissions by

4% between 2019 and 2020.

This is a "Sustainable: Transitioning” product

Sustainability is about helping pecple and the planet by reducing harm or
encouraging positive change

Sustainable: Sustainable: Sustainable:
Sustainabili ible I . .
ity Respansi Transitioning Aligned Impact
Goals
) Considers how .
Does ok consider pecple & planet Becoming Already Has a measurable
sustainability S s sustainable sustainable real world inpact

No stated goals to support people

or the planet Stated goals to support people or the planet

What is Alpha House AM's sustainability approach?

Best in Class Exclusions Stewardship

¥ 65 out of every 100 »  Selected an index which +  We have directly engaged with
companies in the index exdudes fossil fuels, 85% of company heldings on
we replicate contribute nuclear power, weapons, sustainability matters.
to the global transition tobacco, or aleshol. v We have voted in favour of on

towards lower carbon

55% of sustainable motions
sources of energy

presented at annual general

meetings.
sustainability Metrics
Product Sustainability Implied Temperature Rise Relative Carbon Footprint
) £37 out of every E_lﬂ‘[" The Paris Agreement aims to Alpha Houss AM
invested goes to sustainable limit glebal warming to well Global Climate - 60.5 kg
activities! below 2 degrees Celsius Change CTB
relative to pre-industrial Benchmark: REAC
levels, ideally 1.5. Global Equity Index 98 kg
mSustainable
If the rest of the Equivalent CO2 kg
economy had the per £10,000 invested
Not considersd
sustainable same carbon This is a lower carbon

profile as those in
this fund, warming
s defined by the UK Green Taxonsmry would be 1.7
ar other abjective oriteria dEgI'EE'S b'&" 2050

footprint than a
representative benchmark
{"Parent Index")

October 2022
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Figure 4. One-page sustainability factsheet for ‘Responsible’

Sustainability Factsheet | 8th December 2021
Badedas Global Infrastructure UCITS ETF

Badedas Asset Management Limited

Sustainability Goal Not applicable
Progress Mot applicable
This is a "Responsible’ product

Sustainability is about helping people and the planet by reducing harm or
encouraging positive change

. . _ stainable: Sustainable: Sustainable:
Sustainabil Responsible - Aligned T

Considers how :
people & planet Becoming Alrzady Has a measurable
affect returns sustainable sustainable real world impact

Does not consider
sustainability

Mo stated goals to support

Stated goals to support people or the planet
people or the planet < b .

What Badedas Asset Management’s sustainability approach?

Stewardship

9
Qs

¥ As a firm, we have an A+ rating from the Principles for
Responsible Investment (PRI) for Listed Equity Active Ownership

¥ We have directly engaged with 53% of company holdings on
sustainability matters.

¥ We have voted in favour of on 35% of sustainable motions
presented at annual general meetings.

Sustainability Metrics

Product Sustainability Implied Temperature Rise Relative Carbon Footprint

£10 out of every £100

The Paris Agreement aims to
invested goes to sustainable

limit global warming to well Badedas Global
activities? below 2 degrees Celsius I"Fr“""';r”";‘! verrs [N 526 kg
relatwg to pre-industrial Benchmark: RGRC
‘ levels, ideally 1.5. Global Infrastructure 29 kg
B Sustainable Index
ustana If the rest of the nee
eccnomy had the Equivalent CO2 kg
Mot ﬂl:,nsidered same carbon per £10,000 invested
sustainzble profile as those in This is a similar carbon
this fund, warming footprint to a representative
Ias defined by the UK Green Taxonomy would be 2.9 benchmark

or other objective criteria degrees by 2050

October 2022
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Figure 5. One-page sustainability factsheet for ‘No Sustainability Goals’

Sustainability Factsheet | Z1st December 2021

Augment AM IPFX Emerging Markets ETF
Augment AM Group (Ireland) Ltd

Sustainability Goal Mot applicable
Progress Mot applicable

sustainability Approach Mot applicable

This is a "No Sustainable Goals’ product

Sustainability is about helping people and the planst by reducing harm or
encouraging positive change

No

Sustainable L Sustainable: Sustainable: Sustainable:
Coals Transitioning Aligned Impact
Does not consider Eoiisni Ber_nmng Has a measurable

i Alrea
sustainability SR sustainable et real world impact

Mo stated goals to support
people or the planat

Stated goals to support people or the planst

sustainability Metrics

Product Sustainability Implied Temperature Rise Relative Carbon Footprint
£7 out of every £100 The Paris Agreement aims to
invested goes to sustainable limit global warming to well Augment AM IPFX
activities! below 2 degrees Celsius Emerging Markets I =77kg
relative to pre-industrial
= Banchmark: IFFX
- BEustanable levels, ideally 1.5. Emarging Markets 376 kg
If the rest of the Index
) economy had the Equivalent COZ kg
"'::t:!:""?l"!'e" same carbon per £10,000 invested
sustainable profile as those in
this fund, warming This is a similar carbon
1as defined by the UK Green Taxonomy would be 3.0 footprint to a representative
or other gbjective criteria degrees by 2050 benchmark

October 2022
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Figure 6.1 Longer sustainability factsheet example for ‘Impact’ (page 1)

Sustainability Factsheet | 17th November 2021

Anchor AM Impact Fund

Anchor Asset Management Ltd
Verified by: RGRC Research Ltd

This factsheet provides supplementary sustainability-related information to the Key
Investor Information Document

- - 1 = r

No Sustainable: Sustainable: Sustainable:
Sustainability Responsible Transiticning Aligned Impact
Goals
Does not consider Considers how Becoming Blready Has a measurable
sustainability people & planet sustainable sustainzhle real world impact

affect returns

Mo stated goals to support

Stated goals to support people or the planet
people or the planet

What is a "sustainable: Impact product?

Sustainability is about helping people and the planet by reducing harm or
encouraging positive change.

‘Sustainable: Impact’ products...

» have a goal to create 2 measurable positive impact on people or the
planet

# achieve this through investment decision-making and engagement with
companies

¥ invest primarily in sustainable activities

# consider how people, planet, and corporate governance risks and
opportunities impact financial returms

October 2022
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Figure 6.2 Longer sustainability factsheet example for ‘Impact’ (page 2)

Sustainability Factsheet | 17th Movember 2021

Anchor AM Impact Fund

Anchor Asset Management Ltd
Verified by: RGRC Research Ltd

This factshest provides supplementary sustainability-redated information to the Ky
Investor Informatizn Document

AM Impact Fund?
What is Anchor AM Impact Fund's sustainability goal?
To generate a positive and measurable soclal and environmental impact in line with
the United Natons Sustainable Developrment Goals.

What progress has been made towards this goal?
Consistent with our sustainability goal, our investments have advanced 8 out of 17
United Mations Sustainable Development Goals (SDiGs) over the last year.

Out of every £100, the fund has invested...

E34.50 in Good Health and Well-baing (SDEI)

EN.30 In Industry, Innovation, and [nfrestructune (S0G5)
E8.60 In Affordable and Clean Energy (S0GE7)
E7. 70 in Sustainable Cities and Communities (SDG11)
£6.70 In Responsible Congurnption and Production (SDG12)
£5.10 In Decent Work and Economic Growth (SDGE)
£1.70 in Gender Equality (SDGS)
E£0.20  in Quality Education {SDG4)

What is our sustainability approach?
As a firm we...
+ consider how environmental, social, and governance risks may affect financial
return, across all products
+ reward our managers on their performance against sustainability objectives
= are a signatory to the Financial Reporting Council's 2020 Stewardship Code

= are a member of the Net Zern Asset Managers Initiabive
What are we doing at the fund level?

Strategy

What does this mean?

What progress have we
made?

Impact

We invest at least £70 in every
£100 in assets that are expected
ta have a positive, measurable
real-world environmental or
sacial impact, within the
following pools: affordablefsocial
housing, microfinance,
renewable/clean energy, tech for
good, and gresn bonds.

£75 out of every £100 is
invested in this way.

We provide quarterly and
annual reports showing
analysis and measurement of

Impact.

Stewardship

We aim ta increase the positive
impact of the assets we invest in
by engaging with them and
voting on sustainabilicy matters.

We directly engage with all the
asset issuers on sustainability
matters.

October 2022
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Figure 6.3 Longer sustainability factsheet example for ‘Impact’ (page 3)

Sustainability Factsheet | 17th Movember 2021

Anchor AM Impact Fund

Anchor Asset Management Ltd
Verifled by: RGRC Research Ltd

This factshest provides supplementary sustainability-related information to the Key
Investor Information Document

How much money is invested in What is the Implied Temperature
sustainable activities? Rise of this product?
E71 out of every E100 Invested goes to The Parls Agreement alms to limit
sustainable activities® global warming to well below 2 degrees
Celsius relative to pre-industral levels,
ideally 1.5,
Sushaintie
If the rest of the economy had
A ——— the same carbon profile as
sustslnatie those In this fund, warming
. would be 1.2 degrees by
A5 defined by the UK Green Taxonomy of ather 2050
ocbjective criteria
How many companies have a human What is the Relative Carbon Footprint
rights policy? of this product?
All companles invested In have a human < For every £10,000 invested into this
rights policy, Including to identify and fund, there are 12kg of carbon
manage risks related to chidd labour and eguivalent emissions
mademn slavery. + This Is a significantly lower carbon
footprint than a representative
benchmark
B Kas & humas ighes
pullcy
o Cioes ot Bave a Anchoe A Tvpact Fund ] 12
husan rights palicy

Benchimaik: RGRC _ 115
Global Bty bedex

Equbralent 002 kg
pir £20, 000 Ievesed

How many board members are female? What is the gap between the CED
42 out of every 100 board members are and average worker pay?
female On average, for every £1 that the
average worker gets paid, the CEDQ gets
paid E45.
Femehe board
45:1

mMale board mnaimbers

October 2022
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Figure 7.1 Key Investor Information Document (KIID) example for
‘Impact’
Key Investor Information

Thin Soourmant prevides you with by irrssior inforestion abowut this FPund b n ot marksting maiecsl. Tha informetion i resuirsd by aw o ais pou
undarstend the naturs snd the risks of irvasting in this Fund . You are sdvissd {0 resd & =0 pou can maks sn informed Secision sbout whathar o ireest.

Anchor AM Impact Fund, a sub-fund of Anchor AM Fund
Class A Accwmulation Shares (GBP)
The Fund is managed by AnchorAM Limited.

| Objective and investment policy

Db ctiv:

Tha Fund toeks T achve cagitall growth of at eack F.5% P
waad highar thaen thee Concumar Price [ndes ovir 5 wode parinds
and b Qererata 3 positve social snd enviFonmantal mpact.

Strategy and Palicy:

A, T LT n.r'.'l]-"niilll e po ek will B invested i o eapocad
o ASEERE landod [0 CFeate & Postiva 3nd Maaturabia social and
afviFonmantal impact dongside a financial robuem. THS &
Maasured agairat ha Lnibed Matiers Sustainabbes Desabogsrment
Goals. Incestmants will ba mads in assas such a6 affordabla
haisging, microfirancs, renswable enangry, Dch for good, and
green  bonds (Supporting  divate-nalated oF anviFonmental

projects ).

Thia Fund offars invsestmsnt dhsarsificaton by alloca ting capital
bo & wariely of impact Strabegies.

Thia Fund s activeky managed and may nvect n regulated and
unregulabed coBMCTig iNVESTMAND Sonemes, chares (including,
but not mited to, exchangs traded funds, reeshmant thats,
REITs and unlistiad shares), bonds (both Qosarmemsnt and
ooeporabe) and cash or rear cash {including reasury bils o
iy maket fonde). Tha Fund may have indifoct asiousa tn
gl ted Coll aCtiva ireestmant schames.

Of s 70 % mirmum & kecation [ o seets generating a positiva
and measurabds social and erdronmental st

U to 35% of the porfolss may wast in drectly, D e poad
b, grésn bonds, [typically 259, and

Up o 15% (bppically &%) of the portfolio may D irmsted in
il istad transhera e sacurities desigrend 0o aooi-at iligued impact
invmanis solutions. Up o 109 of tha pomfol may be
irvemad in cach or near cach (for asampla, pandireg oo plopmssnt
of subscripion mones N less lgud aeseis), though tho will
tpoiclly be 5%. The Fund may e derfsates for portfolio
M nagemient and hadgng purpotes only .

Thia U Corcumer Prites Inde +2.5% is @ Cargat Denchenark
(e Banchmark™) wiech alloes foF COMparison &gainet The
parfemancs of the Fund. Irestors may use tha fund's
parfemancs: agsna the Benchemask o acoesc tha ricks of
PTG i e P

Othir i formmaticn:

= Anchor &M carries ool buy, sell or seitch requests at midday
o thea miarthly deading day.

w Class A sharas 390 dinominabed in GEP.

Incoms earmed By e Nand & accsmedated in the sham price.

=  Shaeat can usualy b Bought and sold axch business day of
Ehiia Pared . Bioormimandation ! B Fund mmay not be appnopriate
for oo wind plan o withdraw chedr money wmithin 5
HODTS.

= Thars can be N guamni that the objedive of the Fund will
b achiaved.

| Risk and reward profile

Lewwrar sk Highar rk

= This i bDased on historical data and ey nol b o malisble
indcation of the fotune risk profila.

= Thed: Fich catogery Shomn it nol guaraniessd and ey changs
T LT

o Th bwasl CAlRQORY Q0O BT AN 3 Rk froat
WrREL Nt

= T rik and revward profile s dassifed by O leoal of
historical Muctuation of the Mot Awcat Valies of e chais
class, and mithin this dassification, catagonias 1-3 indate
a v | OF NiEstorical MUCTuaTions, 3-5 & madiem kv and
6= a high kewal.

= Thei wdliss of your inseshmant mxy Tall as el a6 fise and
woui ' Qat back ks than you erigenally investod.

« Thl fund may Vet @ iREFumants  denominated o
CUFMENCRE Othar than the Nand Dace Curancy. CRanges in
CUFTENCY Exchangs ratis can themfors afec the value of
WOl inw Etmant.

= Curmency hadgineg may be wad which aims 1o redecs tha
effect of such ChadQes. Howdwer, tha offects may not ba
complitaly reducad to the degres aopscted.

= Thew el of dariwatives may mesult in “wrage™ by wihech
i Mean & kvl of exposung mhich coubd eaposs the Send
te thie potental of greabess gaint oF loecas than mould
ot b s R .

= [n addition, the overall Fund vaks may b considerably
affacted by :

w Counterparty Rish =T Fund could boes manay if an entity with
which B Ffkrats becomss unmiling oF unablke bo Mot its
obligations to tha Fund.

w Liguidity Rishe=Cormain torurities could Decoimss hard 1o wakss,
sull at a desirad Cimes and prica, oF Caae 0o rade ol logatiwer.
= Handagarmant sk —Invstmant managamant techniques that
Fudrad in mommal market conditions could  prove

i active oo b et | ot ot T,

w Encharegs Rk Rick=Fluchuations in exchangd mabes may Calss
tha vk of Four imvwstmant (o ree o fal.

w [rpiasting in othar colacting reestmant schismies - Tha Fund
marg invest i othar regulabed colbemive investmant Sofsimss.
Ag g nvestor of ancthar collkective inseshment Sofwimss, Thie
Fural will Bsiair, along mith o o0 SEStnrs, 1S podmion of Thi
EpafEe of th ok oollective irrstmant schama, induding
Maraamant, performmans and'or othar fees. Thesa fees will
be i addton o o Managemant Tees and oifer o penees
mhich a Fund bears drectly mith 06 oW ofsar st

w Markat Rigk - Harkel or SCommc Cconditiare may AFect tha
il i il O Fusnad.

w [infla o Bisk - [Fvasbmeants i bonds are affected by inflation
trasncds which may affect the value of thi Fund.

= Curmancy Rk - Thee Fund & disresevena bed in Beitich Poundc but
mary hold acsats dencerEnabed in, oF mith aXpocung o, othar
cufrencias. The value of your Shares may rise and fall 3 a
rasult of exchangs frbe Mosamants Datmwesn thase CurTencs.

For ful detals of the Fands risks please e O Fund's

=T T

October 2022
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Figure 7.2 Key Investor Information Document (KIID) example for
‘Impact’

| Charges for this fund

The charges you pay ane used to pay the costs of running the Fomsd, including the oosts of marketing and distributing . These charges

reduce the potential growth of your Investment.

One-off charges taken bafore or after you invest

Class A Acc (GBR)

Entry Charge 0. 00%

Exit Charge 0. 00%:

This Is the maximuem that might be taken out of your money
before it i invested (Entry charge) or before the procesds of
youar investment are paid out (Exit charge)

Charges taken from the fund over & yaar

Ongolng Charge 1.07%

Charges taken from the fund under certain specific
conditions

Performance Fee  N/A

The entry and exit charges shown are maximum fgures. In some
cases (induding when switching bo other Ffunds) you might pay
less — wou can find oot actual entry and exit changes from wour
financial adviser.

The ongoing charges figure indudes any portfolio transaction
costs which the Fund pays to s service providers and any
entry/exit charges the Fund pays when buying/selling wunits in
anather fund. In general, however, the figure exdudes other
portfolio transaction costs, The charge may vary each year.

For more information about charges please see the Fund's
Prospectus, which 15 available online.

Past performance

Peforeascs

Anpul wed |1

Carmistive (%

Source: RERC
% Past performance is not a guide bo future performance.

The past performance shown in the chart Ekes inbo
«  secount &l charges except entry and exit charges.

Performance for the share dass s calculated in GEP.

Practical information

+ Depositary: North Bank UK Limited.

» Paper copies of the Fund's Prospectus, the Instrument of Incorporation, the Key Investor Information Documents, the latest annusl and
semi-anmual reparts for the Fund and &n up-to-date version of the rermuneration policy, may be obtained free of charge. These can also
e obtained from owr website. Thess documents are avallable in English.

= AnchorAM Limited may be held liable solely on the basis of any staterment contained in this document that is misleading, inaccurate or

inconsistent with the relevant parts of the Prospectus for the Fund.

= The prices of shares and other information on the Fund are aveilable onling. You may switch bebwean other funds of Anchor AM. An
entry charge may apply. Details on switching are provided enling and in our Prospectus, The assets of the Fund belong exclusively to it
and are not available to meest the llabilithes of any other Fund or Sub-Fund.

= UK tax legislation may hawve an impact on your personal tax position. Further information regarding tax is available in the Prospectus.

= This Fund is authorised in the UK and regulated by the Financial Conduct Authority ("FCA™). The Asset Manager IS authorised and

requlzted in the LIK by the FCA.

= This key investor information is socurate as at 20 September 2021,

Please continue to the next page for the Sustainability Factsheet

October 2022
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Table 1: Comprehension questions for Experiment 1

Question 1 Does the fund invest with the aim of making a positive real-world
impact?

Question 2 Does the fund invest mainly in companies or assets that maintain
sustainable characteristics?

Question 3 Does the fund have sustainable aims or goals i.e. they seek to support
people or the planet?

Question 4 Which funds exclude companies or assets in high-carbon emitting
sectors from their investments?

Question 5 Which funds' investments have a lower carbon footprint than their

benchmark?

Table 2: Answer key for comprehension questions in Experiment 1

No
Sustainability Transitioning | Aligned
Goals Responsible

Question 1 No No No No Yes
Question 2 | No No No* Yes Yes*
Question 3 | No No Yes Yes Yes
Question 4 | No No Yes** Yes Yes
Question 5 | No No Yes Yes Yes
Notes:

1. In determining the questions, we aimed to stick to questions that one could ascertain
or infer from the KIID, and not need the factsheet. This was because we wanted to test
the effect of reframing the information, not just determine the effect of providing new
information. This included cases where we thought people could reasonably infer the
information, even if it was not explicitly stated.

2. The options available for each question were: “Yes”, "No”, “Don’t know”.

3. *For two questions the correct answer was unclear from wording - so “"Don’t know”
was also accepted as correct.

4, **After the experiment, we realised that it was unclear from the factsheet what the
correct answer was due to the question ambiguity and two statistics contained in the
factsheet, either of which could have been interpreted as giving a different answer.

October 2022 12
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Table 3: Additional comprehension questions for Experiment 1

Question 1 Which funds are meeting or on-track to meet their sustainability goals?

Question 2 Which funds’ managers engage with companies or asset issuers to
encourage more sustainable practices?

Question 3 Which funds have aligned with the international target of keeping global
warming below 2 degrees relative to pre-industrial levels?

Question 4 Does the fund invest at least half of its portfolio in sustainable activities?

Table 4: Answer key for additional comprehension questions in
Experiment 1

) [o)
Sustainability | Responsible | Transitioning | Aligned
Goals
No* Yes Yes

Question 1 | No* Yes

Question 2 | No Yes Yes Yes Yes
Question 3 | No No Yes Yes Yes
Question 4 | No No Yes Yes Yes

Note: The options available for each question were: "Yes”, "No”, "Don’t know”. *Aside
from question 1, where ‘Not applicable - it has no sustainable goals’ was also an option.
For two questions ‘No’ or ‘Not applicable — it has no sustainable goals’ was marked
correct.

Section 1: Primary analysis

Our primary analysis used a quasi-binomial model (binomial model with variance
corrected for overdispersion), as specified below, to estimate the impact of treatment
assignment on the average proportion of sustainability comprehension questions
answered correctly.

Y; ~ quasibinomial(n,pi, ) ; logit(p;) = a + BrT; + LxX;
var(Y;) = ngp;(1 —p;)
Where:

October 2022 13
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e Y, is a two-column integer matrix: the first column gives the number of
comprehension questions answered out of 25, and the second column the number
incorrectly or not answered (as specified above)

e T; is a matrix of two treatment allocation dummies (one for each treatment group
apart from the control)

e In addition, the same specification was estimated including a matrix of
covariates X;, as below

Table 5: Covariates

Gender Dummy variable Female, Male and Non-Binary or “Prefer not to
say” (combined)

Age group Dummy variable 18-24, 25-34, 35-44, 45-54, 55-64, 65-74, 75+
Experience of | Binary indicator Derived from the question: “Do you own any of
investing the following types of investments?”, coded 1 if

respondents reported having investments in

investment funds, shares/equities, corporate
bond or gilt/government bond, or any other

investments; 0 otherwise

Sustainability | Binary indicator Derived from the question: “If you were to
importance invest your savings, how important would
sustainability be to you in making your
investment decisions?”. If answered
“Extremely important” or “Very important” on a
five-point scale (which also had a sixth “Don’t
know” option) it was coded one, otherwise it
was coded 0 (including if missing or “Don't
know” was answered)

Section 2. Secondary analyses
Sustainable product choice

Our first secondary outcome analysis used a linear probability model, as specified below,
to estimate the impact of treatment assignment on the likelihood of selecting a
sustainable fund.

Si = Bo + BrT; + BxX; + w;
Where:

e S;is a binary variable, coded 1 if the fund investors chose to invest in when asked
was one of the three sustainable funds, 0 if they chose another fund or no fund.
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e T; and X; are specified as in the primary analysis
e w; are Huber White robust standard errors

It is important to note, that all participants who were exposed to treatment were
included in our sample and included in the analysis even if they dropped out of the
experiment or chose no product. In this case, they were counted the same as if they
chose a not sustainable product.

Additional sustainability comprehension

For the second of the secondary outcomes, to estimate the effect of treatment
assignment on comprehension of the additional sustainability information, we used a
model identical to that of our primary analysis, apart from Y;, as specified below.
Importantly, the sample included only those exposed to treatment.

Y; ~ quasibinomial(n, pi, ) ; logit(p;) = a + B;T; + BxX;
var(Y;) = nép;(1 —p;)
Where:

e T; is a treatment allocation dummy
e Y, is a two-column integer matrix: the first column gives the number of

Sustainability Factsheet comprehension questions answered out of twenty, and
the second column the number incorrectly or not answered (as specified above).

The control group was excluded from this analysis, since they did not see the

specific details that are contained in this outcome. As such, we simply compared

the two treatments against each other.

Mediation analysis

For the mediation analysis, we used linear probability models which were specified as

follows:
Si =680+ 6T, +BxX;+ 1;
Si = o+ ¢1Ti + .0 + BxXi +
Where:

e §; is a binary variable which equals one if participant i reported they would invest

in a sustainable fund and zero otherwise
e T; is a matrix of treatment allocation dummies

e (; is a numeric variable equal to the proportion of sustainability comprehension

questions answered correctly (0-1) by participant i
e X; is a matrix of covariates, defined above

The coefficient can be interpreted as follows:

October 2022

15




Occasional Paper 62

Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

e ¢, is the direct effect of treatment on likelihood of choosing a sustainable
product; and
e &, — ¢, is the mediated effect.

Section 3. Exploratory analysis
Sub-group analysis

While we were not properly powered to detect significant differences between sub-
groups, we did investigate this. We ran a model with an interaction between treatment
and sub-group indicators and examine the interaction term. As follows:

Y; ~ quasibinomial(n, pi, p); logit(p;) = a + BT; + BxX; + BrzTiZ;
var(Y;) = n¢p;(1 —p;)
Where:

e Y, T; and X; are specified the same as in the primary analysis
e Z; is defined in turn as one of the following:

o Whether or not the participant reported they had experience in investing
(see the covariates section for details)

o Whether or not they reported that sustainability would be very or
extremely important in their investment decisions (see the covariates
section for details)

o Their gender (categorical variable defined in covariates section);

o Their age group - 18-34, 35-54, 55-74, 75+ (so in larger buckets than
defined in the covariates sections)

o Whether or not they clicked a link for all five funds, or not (a new binary
variable — coded 1 if they clicked a link at least once for all five funds,
otherwise 0)

e pBryx is the interaction co-efficient, which is of interest

In addition, we also ran the primary analysis regression, separating into different
regressions with samples restricted to subgroups as listed above,_to examine the

differences in effect size. This is a hypothesis generating exercise to understand potential

differences between groups.
Other exploratory outcome variables

We ran the same regression as in the secondary analysis for choice, a linear probability
model, to estimate the effect of treatment assignment on the following explanatory
variables: importance of fund name, importance of KIID, importance of sustainability
factsheet, helpfulness of sustainability factsheet, all documents clicked on. More details
included in Table 6.1 below. We excluded the control group from the sustainability
factsheet outcome measures due to the control group not being asked those questions.

E; = Bo + BrT; + BxX; + w;

Where:
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e E; is a binary variable, coded 1 if participants answered the element in question
was very or extremely important/helpful (see table 4 below for more details on
the outcome measures used in this regression)

e T; and X; are specified as in the primary analysis

e w; are Huber White robust standard errors

Finally, we looked at several outcomes which we do not run regressions on, but rather
graph. These are given in Table 6.2 below.

Table 6.1: Exploratory outcomes

Exploratory Description Rationale
Outcome

Fund name importance

Participants were asked: “How
important were the following in making
your choice?” after being asked how
they would invest, then asked to rate
each of three elements on the following
scale:

. Not at all important

. Slightly important

. Moderately important
. Very important

. Extremely important
. Don’t know

The first element was “The fund’s
name”. A binary indicator will be
created coded 1 if they answer, “Very
important” or “Extremely important”,
otherwise 0.

This helps us
understand how
influential the fund
name is on
consumer choice,
and whether this
differs by
factsheet.

KIID importance

The second element was “The Key
Investor Information Document” which
will be used to create a binary indicator
as above.

This helps how
influential the
KIID is on
consumer choice,
and how this
varies by
treatment.

Factsheet importance

The third element was “The
Sustainability Factsheet” which will be
used to create a binary indicator as
above. This outcome will only be
collected for the two treatment groups
who saw a sustainability factsheet.

This helps how
consumers
perceived the
factsheets
influence their
choice, and how
this differs by
treatment.

Found factsheets
helpful

How helpful was the Sustainability
Factsheet helpful in learning how
sustainable the funds were? A binary
variable coded 1 if they answered,

This helps how
consumers
perceived the

factsheets were
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“Extremely helpful” or “Every helpful”,
0 otherwise (including don't
know/missing).

helpful in
increasing their
learning, and how
this differs by
treatment.

All documents clicked
on

A binary variable that indicates
whether all of the different fund
documents were clicked on, at least
once, during the experiment. The
variable is coded 1 if they clicked on all
documents, 0 otherwise.

This helps us to
understand
whether treatment
influenced the
number of links
clicked on.

Table 6.2: Exploratory outcomes (descriptive)

Exploratory
Outcome

(descriptive)

Description

Rationale

Sustainability
comprehension
breakdown

25 binary variables, one for each of the
questions per fund used for the primary
outcome measure. Coded 1 if
answered correctly, 0 otherwise.

This allows us to
better understand
changes in
question per
product, allowing
us to come up
with explanations
as for how
comprehension
has changed, or
how it could be
improved.

Choice breakdown

6 binary variables, one for each of the
funds, coded 1 if it was chosen, 0
otherwise.

This again helps
us understand
how consumer
choice has
changed, is it for
specific products
or product types?

Additional
sustainability
comprehension
breakdown

20 binary variables, one for the
questions per fund for the secondary
outcome - “Additional Sustainability
Information”, coded 1 if answered
correctly, 0 otherwise.

As with the main
sustainability
comprehension
breakdown above,
this helps us
understand how
comprehension
has changed or
how it could be
improved.
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Section 4. Sample size & power calculations

A priori power analyses revealed that with 2,000 participants per condition we would be
sufficiently powered to detect effects of 0.089 standard deviations (for an outcome with
mean 0 and standard deviation 1). This is also known as Cohen’s d. We determined that
this was sufficiently powered for our primary analysis, balancing the anticipated effect
size with the increased costs of larger samples.

Figure 8. Experiment 1 consort diagram

Assessed for eligibility
(n=7,953)
Excluded (n = 56):
- Exited survey before
y randomisation (N=56)
Randomised
(n=7,897)
Allocation

Allocated to One-page
factsheet
(n=2,632)

A\ 5 y

Lost to follow up Lost to follow up Lost to follow up
(n=0) (n=0) (n=0)

A\ i A

Allocated to Longer factsheet
(n=2,632)

Allocated to Control
(n=2,633)

Analysed (n =2,622)
Excluded from analysis:

only (n =11)

Duplicate responses - kept first

Analysed (n =2,615)
Excluded from analysis:
Due to duplicates - kept first
response (h = 17)

Analysed (n =2,619 )
Excluded from analysis:
Due to duplicates - kept first
response (n = 13)

Section 5. Compliance and missing data strategy

Overall, we took an intention to treat approach with our analysis (we analysed the data
as per initially randomised). That is, we kept any participants in the sample and main
analysis, even if they did not complete the survey. This was true even if they did not
complete the questions that define our primary and secondary outcome measures.
However, we did exclude participants who started the experiment but dropped out before
answering any questions.

We did this by counting any missing comprehension or choice data as not having
answered correctly, or not having chosen a sustainable product, respectively. By
assuming absent answers were wrong (as opposed to assuming they were all correct, for
example), we measured a conservative estimate of treatment effect, but this allowed us
to keep all participants in the sample. However, a consequence is that our main primary
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and secondary analyses did not distinguish between wrong answers or choosing products
without sustainable goals, with not answering or not choosing any product.

We checked for differential attrition between treatment groups and found there was
none.

Section 6. Sensitivity analyses and results

We ran our primary analysis with an ordinary least squares regression as well as
quasibinomial regression and compared the results (with robust standard errors). We
divided the outcome of the OLS by 25 in order that the coefficients will be comparable -
so it estimates the average proportion of correct answers, not the likelihood of getting an
additional question correct. This is to check how sensitive our estimates are to
specification. However, the quasibinomial remains our primary analysis.

We conducted the two sensitivity analyses described above; in both cases the findings
were broadly similar. When re-running our primary analysis using an OLS model, any
differences in effect size were negligible (see Table 22). When we defined our outcome
variable at a higher level (scored out of five, where participants only get a point if they
answer a given question correctly for all funds) the effect size was smaller but still
significant (see Table 23).

In addition, we checked the effect size if we re-ran our primary model only with
participants who finished the survey, but differences in effect size were again negligible
(see Table 24). We also ran this sensitivity check for our sustainable choice analysis and
again differences were small (see Table 25). Thus, we conclude our main findings are
robust to specification.
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Table 7: Sample description & balance

Control faL;rs]gggt ?anc?:sﬁae?aﬁ
Observations 2,622 2,619 2,615
Investments/Sustainability
Reported existing investments (%) 60.4 61.1 60.0
Sustainability important in
) o 33.0 32.2 32.9
investment decisions (%)
Gender
Female (%) 51.3 50.9 51.0
Male (%) 48.0 48.2 46.9
Non Binary or Prefer not to say (%) 0.7 1.0 1.2
Age group
18-24 (%) 15.1 16.0 16.1
25-34 (%) 30.8 29.2 30.0
35-44 (%) 22.9 23.2 21.8
45-54 (%) 16.5 15.5 15.0
55-64 (%) 10.1 11.2 11.9
65-74 (%) 4.0 4.1 4.6
75+ (%) 0.7 0.8 0.7
Region
East Midlands (%) 7.6 7.7 7.6
East of England (%) 7.5 7.0 7.7
Greater London (%) 12.5 13.0 15.0
North East England (%) 5.0 3.8 3.4
North West England (%) 10.1 11.9 10.7
Northern Ireland (%) 1.3 2.3 1.6
Scotland (%) 7.9 8.4 7.5
South East England (%) 17.3 15.1 16.1
South West England (%) 9.9 8.6 9.3
Wales (%) 4.3 4.2 3.4
West Midlands (%) 8.1 8.7 8.3
Yorkshire and the Humber (%) 8.2 9.2 9.1
Region: Prefer not to say (%) 0.4 0.1 0.2
Did not complete full survey (%) 23.4 23.3 24.2
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Table 8: Primary analysis: sustainability comprehension

Sustainability comprehension

Average proportion of questions answered correctly

(1) (2)
Treatment (Ref: Control)
Longer factsheet 0.085""" (0.008) 0.085"*" (0.008)
One-page factsheet 0.090""* (0.008) 0.092*** (0.008)

Gender (Ref: Female)
Gender: Male
Gender: Non-binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+

Existing investments

Sustainability important

0.038*** (0.007)
0.039 (0.034)

0.006 (0.010)
-0.007 (0.011)
-0.018 (0.012)

-0.035™ (0.013)

-0.067"** (0.017)

-0.206™ (0.034)

0.086*** (0.007)
0.003 (0.007)

Observations

7,856 7,856

Note: *p<0.05; **p<0.01; **p<0.001

Log odds were transformed into average marginal effects (AMEs) for ease of

interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 9: Secondary analysis: sustainable product choice

Sustainable product choice

Average likelihood of choosing a sustainable fund

(1)

(2)

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)
Gender: Male
Gender: Non-binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+

Existing investments

Sustainability important

Constant

0.091"* (0.014)
0.098"** (0.014)

0.478"* (0.010)

0.093™" (0.014)
0.099"" (0.014)

-0.026" (0.011)
-0.102 (0.056)

0.008 (0.017)
-0.012 (0.018)
-0.018 (0.020)
-0.046" (0.022)
-0.056 (0.030)
-0.169" (0.066)
0.049™* (0.011)
0.171*** (0.012)
0.417*** (0.018)

Observations
RZ
Adjusted R?

Residual Std. Error

F Statistic

7,856
0.008
0.008
0.496

(df = 7853)
31.697"*
(df = 2; 7853)

7,856
0.039
0.038
0.489

(df = 7843)
26.521"**
(df = 12; 7843)

Note: *p<0.05; *p<0.01; "*p<0.001
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Table 10: Secondary analysis: additional sustainability comprehension

Additional sustainability comprehension

Average proportion of questions answered
correctly

(1) (2)

Treatment (Ref: Longer factsheet)
One-page factsheet 0.015 (0.010) 0.016 (0.010)
Gender (Ref: Female)

Gender: Male 0.032™ (0.010)
Gender: Non-binary/PNS 0.011 (0.050)
Age (Ref: age: 18-24)
Age: 25-34 -0.001 (0.016)
Age: 35-44 -0.013 (0.017)
Age: 45-54 -0.028 (0.018)
Age: 55-64 -0.055"" (0.020)
Age: 65-74 -0.065™ (0.027)
Age: 75+ -0.310™" (0.049)
Existing investments 0.107** (0.010)
Sustainability important 0.003 (0.011)
Observations 5,234 5,234

Note: *p<0.05; *p<0.01; "*p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of

interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 11: Mediation analysis

Mediation analysis - Modelling outcome and mediator

Average likelihood of choosing a
sustainable fund

Average
proportion of
questions
answered
correctly

(1)

(2)

(3)

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)

Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments
Sustainability important

Proportion of comprehension
questions answered correctly

Constant

0.093"* (0.014)
0.099"* (0.014)

-0.026" (0.011)
-0.102 (0.056)

0.008 (0.017)
-0.012 (0.018)
-0.018 (0.020)
-0.046" (0.022)
-0.056 (0.030)
-0.169* (0.066)

0.049™* (0.011)
0.171"* (0.012)

0.417"* (0.018)

0.046™* (0.013)
0.050™* (0.013)

0.085™* (0.008)
0.092"** (0.008)

-0.047*** (0.011) 0.038"™* (0.007)

-0.123* (0.054)

0.005 (0.016)

-0.008 (0.017)
-0.009 (0.019)
-0.027 (0.021)
-0.019 (0.029)
-0.055 (0.064)
0.003 (0.011)
0.170™* (0.011)

0.543"* (0.018)
0.238"™* (0.018)

0.039 (0.036)

0.006 (0.010)
-0.007 (0.011)
-0.017 (0.012)
-0.035** (0.013)
-0.068*** (0.018)
-0.210*** (0.035)
0.086™* (0.007)
0.003 (0.007)

0.329"* (0.011)

Observations
RZ
Adjusted R?

Residual Std. Error

F Statistic

7,856
0.039
0.038

0.489
(df = 7843)
26.521**
(df = 12; 7843)

7,856
0.136
0.134

0.464
(df = 7842)
94.738***
(df = 13; 7842)

7,856
0.051
0.050

0.286
(df = 7843)
35.228"*
(df = 12; 7843)

Note: *p<0.05; *p<0.01; "*p<0.001
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Table 12: Exploratory analysis: subgroup analysis (existing investments)

Subgroup analysis: existing investments

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Longer factsheet 0.343™* (0.053) 0.339"" (0.053)

One-page factsheet 0.368™* (0.053) 0.374"" (0.053)
Gender (Ref: Female)

Gender: Male 0.155"" (0.027)

Gender: Non-

binary/PNS 0.160 (0.137)
Age (Ref: age: 18-24)

Age: 25-34 0.026 (0.041)

Age: 35-44 -0.030 (0.044)

Age: 45-54 -0.072 (0.048)

Age: 55-64 -0.145™ (0.053)

Age: 65-74 -0.281"* (0.074)

Age: 75+ -0.932** (0.180)
Existing investments 0.344™ (0.048) 0.344"" (0.048)
Sustainability important 0.011 (0.028)
Logizrtif;tiilz/‘eeitt;ents 0.009 (0.067) 0.021 (0.067)
O”:;Zii‘;flic‘z:fnfgts 0.007 (0.067) 0.007 (0.067)
Observations 7,856 7,856

Note: *p<0.05; *p<0.01; **p<0.001
Coefficients remain log odds and have not been transformed to AMEs
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Table 13: Exploratory analysis: subgroup analysis (sustainability
importance)

Subgroup analysis: sustainability importance

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Longer factsheet 0.348™ (0.040) 0.348"" (0.040)

One-page factsheet 0.373™* (0.040) 0.383""" (0.040)
Gender (Ref: Female)

Gender: Male 0.155"" (0.027)

Gender: Non-

binary/PNS 0.160 (0.137)
Age (Ref: age: 18-24)

Age: 25-34 0.026 (0.041)

Age: 35-44 -0.030 (0.044)

Age: 45-54 -0.072 (0.048)

Age: 55-64 -0.145™ (0.053)

Age: 65-74 -0.281""" (0.074)

Age: 75+ -0.931""" (0.180)
Existing investments 0.353™* (0.028)
Sustainability important 0.007 (0.050) 0.012 (0.050)
Longer factsheet*

Sistainabi/ity important 0.002 (0.070) 0.015 (0.070)
One-page factsheet*

Su[s)t:inabi/ity important -0.016 (0.070) -0.017/(0.069)
Observations 7,856 7,856

Note: *p<0.05; *p<0.01; "*p<0.001
Coefficients remain in log odds and have not been transformed to AMEs.
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Table 14: Exploratory analysis: subgroup analysis (gender)

Subgroup analysis: gender

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)

Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments
Sustainability important

Longer factsheet*
Gender: Male

One-page factsheet*
Gender: Male

Longer factsheet*
Gender: Non-binary/PNS

One-page factsheet*
Gender: Non-binary/PNS

0.355"" (0.046)
0.406" (0.046)

0.205™* (0.047)

0.247 (0.273)

-0.012 (0.066)

-0.070 (0.066)

-0.025 (0.361)

-0.211 (0.346)

0.356" (0.046)
0.415" (0.046)

0.183"* (0.047)

0.232 (0.273)

0.026 (0.041)
-0.031 (0.044)
-0.071 (0.048)

-0.144** (0.053)

-0.281"* (0.074)

-0.932"** (0.180)
0.353** (0.028)
0.010 (0.028)

-0.008 (0.066)

-0.075 (0.066)

-0.004 (0.360)

-0.177 (0.345)

Observations

7,856

7,856

Note: *p<0.05; *p<0.01; "*p<0.001
Coefficients remain in log odds and have not been transformed to AMEs.
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Table 15: Exploratory analysis: subgroup analysis (age)

Subgroup analysis: age

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)
Longer factsheet 0.452™* (0.048)
One-page factsheet 0.400™* (0.048)

Age (Ref: Age: 18-34)

Age: 35-54 0.035 (0.051)
Age: 55-74 -0.098 (0.072)
Age: 75+ -0.278 (0.296)

Gender (Ref: Female)
Gender: Male

Gender: Non-
binary/PNS

Existing investments
Sustainability important

X
Longer factsheet -0.204** (0.071)

0.459™" (0.048)
0.404™" (0.048)

0.018 (0.051)
-0.134 (0.072)
-0.352 (0.294)

0.155"* (0.027)
0.154 (0.137)

0.354* (0.028)
0.013 (0.028)

-0.210** (0.071)

Age: 35-54
O”:;?g;_;a;“heet* -0.039 (0.072) -0.032 (0.071)
LOZZ‘Z ?;_t;zeet* -0.118 (0.099) -0.142 (0.099)
O”:;?g;_f;“heet* -0.046 (0.097) -0.049 (0.097)
LOZZZC;ZfSheet* -0.624 (0.414) -0.647 (0.412)
O”:;?ggfaCtSheet* -1.223" (0.468) -1.213" (0.466)
Observations 7,856 7,856

Note: *p<0.05; *p<0.01; "*p<0.001

Coefficients remain in log odds and have not been transformed to AMEs.
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Table 16: Exploratory analysis: subgroup analysis (clicked all)

Subgroup analysis: clicked all

Average proportion of questions answered correctly

(1) (2)

Longer factsheet 0.092 (0.048) 0.100" (0.047)
One-page factsheets 0.116" (0.048) 0.131" (0.048)
Clicked all documents 1.013™ (0.044) 1.018™ (0.044)
Gender (Ref: Female)

Gender: Male 0.212" (0.025)

Gender: Non-

binary/PNS 0.110 (0.129)
Age (Ref: age: 18-24)

Age: 25-34 0.013 (0.039)

Age: 35-44 -0.041 (0.041)

Age: 45-54 -0.142"" (0.045)

Age: 55-64 -0.228" (0.049)

Age: 65-74 -0.338™* (0.069)

Age: 75+ -0.759"* (0.167)
Existing investments 0.258™* (0.026)
Sustainability important 0.057" (0.027)
Longer factsheet* o ok

Clicked all documents 0.472™" (0.062) 0.463""" (0.062)
One-page factsheet* o ok

Clicked all documents 0.426™"" (0.062) 0.4177"" (0.062)
Observations 7,856 7,856

Note: *p<0.05; *p<0.01; "*p<0.001
Coefficients remain in log odds and have not been transformed to AMEs.
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Table 17: Exploratory analysis: open all documents

Open all documents

Average proportion opening all documents

(1)

(2)

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)
Gender: Male

Gender: Non-binary/PNS

Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important
Constant

0.011 (0.014)
0.026 (0.014)

0.532"** (0.009)

0.010 (0.014)
0.026 (0.014)

-0.032** (0.011)
0.038 (0.058)

0.007 (0.017)
0.005 (0.018)
0.048" (0.020)
0.046" (0.022)
0.020 (0.031)

-0.179 (0.068)

-0.033" (0.012)

0.096*** (0.012)

0.485*** (0.019)

Observations
Rz
Adjusted R2

Residual Std. Error

F Statistic

7,856
0.000
0.000
0.498

(df = 7853)
1.79
(df = 2; 7853)

7,856
0.014
0.013
0.495

(df = 7843)
9.288***
(df = 12; 7843)

Note: *p<0.05; *p<0.01; *

*p<0.001
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Section 7.1 Sustainability comprehension breakdown (by product type)

As shown in Figure 9, the introduction of the sustainable factsheets, whether the one-
page or the longer version, is associated with an increase in comprehension across most
products when compared to the control. The exception is the Responsible product, where
any increase in comprehension, if it exists, is small. As an overall comment, it’s helpful to
point out that after the introduction of the sustainable factsheets, the comprehension of
‘Impact’ product is relatively high. Whereas, the comprehension of the ‘Responsible’ and
‘Transitioning’ products remain lower, relatively.

Figure 9: Sustainability comprehension (by product type)
1.004

0.751

0.59 0.6
0.50 1

Proportion correct

0.251

0.00-

No Responsible  Transitioning Aligned Impact
sustainability
goals

Condition . Control . Longer factsheet . One-page factsheet

N = 7,856

Section 7.2 Sustainability comprehension breakdown (by question)

As shown in Figure 10, comprehension tends to increase for all questions when
factsheets, whether the one-page or the longer version, are introduced. The increase is
smaller, relatively for: Q1. does the fund invest with the aim of making a positive real-
world impact?; and Q2. does the fund invest mainly in companies or assets that maintain
sustainable characteristics? This increase is relatively larger for: Q3. does the fund have
sustainable aims or goals i.e. they seek to support people or the planet?; Q4. Which
funds exclude companies or assets in high-carbon emitting sectors from their
investments?; Q5. Which funds' investments have a lower carbon footprint than their
benchmark?
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Figure 10: Sustainability comprehension (by question)

1.00 1

0.75 1

0.50

Proportion correct

0.25 1

0.00-
Question 1 Question 2 Question 3 Question 4 Question 5

Condition . Control . Longer factsheet . One-page factsheet

N =7,856

Table 18: Sustainability comprehension (by product type and question)

Question No
Sustainability Responsible Transitioning Aligned

Goals

Question 1 40/49/51 37/41/39 14/12/12 09/09/09 57/66/67

Question 2 41/51/52 38/43/43 36/31/29 60/64/64 66/74/74

Question 3 41/51/51 38/40/39 49/65/63 58/66/66 53/65/66

Question 4 42/49/50 40/43/44 29/30/42 45/47/50 20/37/34

Question 5 31/49/53 31/37/30 32/50/57 42/54/59 24/54/58

Key: The percentage (%) of participants getting the question correct in the: control /
longer factsheet / one-page factsheet.
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Table 19.1: Exploratory analysis: sustainable product choice breakdown

Sustainable product choice (breakdown)

Average likelihood of choosing the following fund...

No Sustainability

Goals Responsible Transitioning

Treatment (Ref: Control)

Longer factsheet -0.058™* (0.009) -0.013 (0.008) -0.013 (0.010)

One-page factsheet -0.059™* (0.009) -0.018* (0.008) -0.005 (0.010)
Gender (Ref: Female)

Gender: Male 0.052 (0.008) 0.015" (0.007) -0.015 (0.008)

Gender: Non-

binary/PNS 0.059 (0.041) -0.025 (0.027) -0.050 (0.038)
Age (Ref: age: 18-24)

Age: 25-34 0.005 (0.012) -0.008 (0.010) -0.020 (0.013)

Age: 35-44 -0.016 (0.012) -0.003 (0.011) -0.026 (0.013)

Age: 45-54 -0.030" (0.013) -0.028 (0.011) -0.041" (0.014)

Age: 55-64 -0.066™"" (0.014) -0.028" (0.013) -0.046™ (0.015)

Age: 65-74 -0.032 (0.020) -0.074" (0.013) -0.016 (0.022)

Age: 75+ -0.110" (0.033) -0.059 (0.031) -0.015 (0.048)
Existing investments 0.058"* (0.007) 0.023"* (0.006) -0.006 (0.008)

Sustainability important

-0.070*** (0.007)  -0.042"* (0.006)  0.061*** (0.009)

Constant 0.147""* (0.012) 0.107** (0.011) 0.163" (0.013)
Observations 7,856 7,856 7,856
R? 0.035 0.011 0.010
Adjusted R? 0.033 0.010 0.008
Residual
Std. Error 0.330 0.285 0.347
(df = 7843)
F Statistic

23.556™" 7.300"" 6.473""*
(df = 12; 7843)
Note: *p<0.05; "*p<0.01; **p<0.001
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Table 19.2: Exploratory analysis: sustainable product choice breakdown

Sustainable product choice (breakdown)

Average likelihood of choosing the following fund...

Aligned

Impact

None

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)

Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments

Sustainability important

0.005 (0.010)
0.015 (0.010)

0.007 (0.008)

0.003 (0.043)

0.0005 (0.013)
-0.002 (0.014)
-0.020 (0.015)
0.004 (0.017)
0.000 (0.023)
-0.078 (0.050)
0.019* (0.009)

0.045"** (0.009)

0.100"" (0.012)
0.090™" (0.012)

-0.018 (0.010)

0.055 (0.049)

0.023 (0.015)
0.017 (0.016)
0.042 (0.017)
-0.042 (0.019)
-0.040 (0.026)
-0.076 (0.057)

0.036™* (0.010)

0.066™* (0.010)

-0.014 (0.009)
-0.011 (0.009)

-0.004 (0.007)

0.057 (0.042)

0.015 (0.010)

0.032"* (0.011)
0.056™* (0.013)
0.104™* (0.015)
0.105™* (0.022)
0.268™* (0.064)
-0.080* (0.008)
-0.038 (0.007)

Constant 0.132™* (0.014) 0.123"* (0.016) 0.150"" (0.012)
Observations 7,856 7,856 7,856
R? 0.005 0.020 0.030
Adjusted R? 0.003 0.019 0.029
Residual
Std. Error 0.371 0.420 0.317
(df = 7843)
F Statistic

3.238**x* 13.54™ 20.559"**
(df = 12; 7843) 8
Note: *p<0.05; *p<0.01; **p<0.001
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Table 20: Exploratory analysis: factsheet importance & helpfulness

Factsheet importance & helpfulness

Average likelihood of finding the sustainable

factsheet...

(1) Important

(2) Helpful

Treatment (Ref: One-page
factsheet)

Longer factsheet
Gender (Ref: Female)

Gender: Male

Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important
Constant

-0.004 (0.012)

-0.045*** (0.012)

-0.019 (0.064)

0.027 (0.020)
0.011 (0.020)
-0.018 (0.022)
-0.023 (0.023)
0.003 (0.033)
-0.032 (0.075)
0.007 (0.013)
0.456™* (0.013)
0.265"**(0.019)

0.011 (0.013)

-0.0004 (0.014)
-0.134" (0.061)

-0.008 (0.021)
-0.016 (0.022)
-0.039 (0.024)
-0.066" (0.026)
-0.065 (0.036)
-0.287"** (0.068)
0.063*** (0.014)
0.210*** (0.014)
0.346** (0.021)

Observations
Rz
Adjusted R2

Residual
Std. Error
(df = 5222)

F Statistic
(df = 11; 5222)

5,234
0.196
0.194

0.440

115.27"

5,234
0.048
0.054

0.484

23.67°

Note: *p<0.05; "*p<0.01; **p<0.001

October 2022

36




Occasional Paper 62

Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

Table 21: Exploratory analysis: KIID & name importance

KIID & name importance

Average likelihood of finding the following important...

(1) KIID (2) Name
Treatment (Ref: Control)
Longer factsheet -0.057"** (0.014) -0.004 (0.008)
One-page factsheet -0.055"* (0.014) -0.009 (0.008)
Gender (Ref: Female)
Gender: Male 0.055"** (0.011) 0.004 (0.007)
Gender: Non-binary/PNS -0.048 (0.058) -0.047 (0.029)
Age (Ref: age: 18-24)
Age: 25-34 0.033 (0.017) 0.007 (0.011)
Age: 35-44 0.043* (0.018) 0.001 (0.011)
Age: 45-54 0.012 (0.020) -0.010 (0.012)
Age: 55-64 0.032 (0.022) -0.030" (0.012)
Age: 65-74 0.030 (0.031) -0.031 (0.016)
Age: 75+ -0.006 (0.066) 0.114* (0.055)
Existing investments 0.163™ (0.011) 0.002 (0.007)
Sustainability important 0.092™* (0.012) 0.068™* (0.008)
Constant 0.352* (0.018) 0.084* (0.011)
Observations 7,856 7,856
R? 0.040 0.015
Adjusted R2 0.039 0.013
Residual
Std. Error 0.490 0.299
(df = 7843)
F Statistic 27.29 9.77

(df = 12; 7843)

Note: *p<0.05; "*p<0.01; **p<0.001
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Table 22: Sensitivity analysis: sustainability comprehension (OLS)

Sustainability comprehension (OLS)

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Longer factsheet 0.085™* (0.008) 0.085""* (0.008)

One-page factsheet 0.090™* (0.008) 0.092"** (0.008)
Gender (Ref: Female)

Gender: Male 0.038"" (0.007)

Gender: Non-binary/PNS 0.039 (0.036)
Age (Ref: age: 18-24)

Age: 25-34 0.006 (0.010)

Age: 35-44 -0.007 (0.011)

Age: 45-54 -0.017 (0.012)

Age: 55-64 -0.035™ (0.013)

Age: 65-74 -0.068™" (0.018)

Age: 75+ -0.210™" (0.035)
Existing investments 0.086™* (0.007)
Sustainability important 0.003 (0.007)
Constant 0.390"" (0.006) 0.329"* (0.011)
Observations 7,856 7,856
R2 0.020 0.051
Adjusted R? 0.020 0.050

. 0.290 0.286
Residual Std. Error (df = 7853) (df = 7843)

80.072"" 35.228"

F Statistic (df = 2; 7853)

(df = 12; 7843)

Note: *p<0.05; "*p<0.01; **p<0.001
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Table 23: Sensitivity analysis: sustainability comprehension (higher level
outcome)

Sustainability comprehension (higher level outcome)

Average proportion of questions answered correctly for every
fund (out of 5)

(1) (2)

Treatment (Ref:
Control)

Longer factsheet 0.066™"" (0.005) 0.066™"" (0.005)

One-page factsheet 0.054""* (0.005) 0.055"" (0.005)
Gender (Ref: Female)

Gender: Male -0.004 (0.004)

Gender: Non- .
binary/PNS 0.009" (0.004)
Age (Ref: age: 18-24)

Age: 25-34 0.023 (0.022)

Age: 35-44 0.001 (0.006)

Age: 45-54 0.0005 (0.007)

Age: 55-64 -0.011 (0.007)

Age: 65-74 -0.021™ (0.008)

Age: 75+ -0.034™" (0.010)
Existing investments -0.098™* (0.013)
Sustainability important 0.031"" (0.004)
Observations 7,856 7,856

Note: *p<0.05; *p<0.01; **p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of
interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 24: Sensitivity analysis: sustainability comprehension (complete-

case analysis)

Sustainability comprehension
(complete-case analysis)

Average proportion of questions answered correctly

(1) (2)
Treatment (Ref: Control)
Longer factsheet 0.086™* (0.007) 0.085"** (0.007)
One-page factsheet 0.096"* (0.007) 0.096"* (0.007)

Gender (Ref: Female)

Gender: Male
Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important

0.012* (0.006)
0.036 (0.029)

-0.014 (0.008)
-0.021* (0.009)
-0.025** (0.010)
-0.038** (0.011)
-0.050** (0.015)
-0.158** (0.040)
0.054™* (0.006)
-0.010 (0.006)

Observations

6,000 6,000

Note: *p<0.05; *p<0.01; **p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of
interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 25: Sensitivity analysis: sustainable product choice (complete-case

analysis)

Sustainable product choice
(complete-case analysis)

Average likelihood of choosing a sustainable fund

(1)

(2)

Treatment (Ref: Control)
Longer factsheet
One-page factsheet

Gender (Ref: Female)
Gender: Male
Gender: Non-binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+

Existing investments

Sustainability important

0.103"** (0.015)
0.111"* (0.015)

0.106™* (0.015)
0.113"* (0.015)

-0.055" (0.012)

-0.127* (0.062)

-0.001 (0.019)
-0.016 (0.020)
-0.006 (0.022)
-0.032 (0.025)
-0.028 (0.035)
-0.190* (0.093)
0.015 (0.013)
0.181™* (0.012)

Constant 0.553" (0.011) 0.521"" (0.021)
Observations 6,000 6,000
R? 0.011 0.046
Adjusted R? 0.011 0.045
. 0.482 0.474
Residual Std. Error (df = 5997) (df = 5987)
33.220™ 24.292"*

F Statistic (df = 2; 5997)

(df = 12; 5987)

Note: *p<0.05; *p<0.01; **p<0.001
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Annex 1B. Qualitative Research

Figure 1. One-page sustainability factsheet for ‘Delivering' (iteration 1)

Sustainability Factsheet | 28th October 2021

S&S Asset Management Sustainable Eurozone Equity Fund
S&S Asset Management Group

Sustainability  To achieve capital growth while investing at least 70% of our
Goal funds in companies that maintain sustainable characteristics.
Progress In 2020, we met our goal by investing £70 out of every £100

in companies that maintain sustainable characteristics

This is a "Delivering’ product

Sustainability is about helping people and the planet by reducing harm or encouraging positive change

Stated goals to support Delivering Improving Ieseiing
people or the planet .
. Becoming Has a measurable
Already sustainable sustainable real world impact

No stated goals to support
people or the planet

v

Product Sustainability

£67 out of every £100
invested goes to sustainable

: ; Not promoted
Eonsiderag as sustainable
Considers how
people & planet
affect returns

Does not consider
sustainability

What is S&S Asset Management’s sustainability approach?

Best in Class Excinsions Stewardship

()

ol A

70 out of every 100 v
companies we invest in
maintain sustainable
characteristics.

Excludes: adult v
entertainment, gambling,
uranium mining, nuclear
power industry, coal

mining, oil sands, fracking, >
fossil fuel extraction,

coalfired power generation,
high carbon intensity

We have directly engaged with
78% of companies we

invest in on sustainability
matters.

We have voted in favour of 43%
of sustainable motions presented
at annual general meetings.

Sustainability Metrics

Implied Temperature Rise Relative Carbon Footprint

The Paris Agreement aims to
limit global warming to well
below 2 degrees Celsius
relative to pre-industrial
levels, ideally 1.5.

S&S Sustainable
Eurozone Equity I 8.7 kg
activities? Fund
Benchmark: RGRC
Eurozone Equity
Index

141.7kg

® Sustainable

“ Not considered
sustainable

1As defined by the UK Green Taxonomy
or other objective criteria

If the rest of the
world economy
had the same
carbon profile as
those in this fund,
warming would be
1.6 degrees by
2050

Equivalent CO2 kg
per £10,000 invested

This is a significantly lower
carbon footprint than a
representative benchmark
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Figure 2. One-page sustainability factsheet for ‘Delivering' (iteration 2)

Sustainability Factsheet | 28th October 2021

Sustainability is about helping people and the planet by reducing harm or encouraging positive change. This factsheet
provides you with key sustainability information about this fund.

S&S Asset Management Sustainable Eurozone Equity Fund
S&S Asset Management Group

Sustainability To achieve capital growth while investing at least 70% of our funds in
Goal companies that maintain sustainable characteristics.
Progress In 2020, we met our goal by investing £70 out of every £100 in companies

that maintain sustainable characteristics

This is a DELIVERING fund

The sustainability category for this fund is based on the sustainability goals of the fund, the sustainability characteristics
of the assets it invests in and whether the fund engages to improve the sustainability of these assets.

Stated Relteesiog Improving Impacting
goals to S gl : -
support | " These funds invest mainly in These funds take an active role These funds invest

people assets that are in trying to improve the to meet predefined

or the already considered to be sustainability of the assets they environmental or social real-

planet sustainable. invest in. world positive outcomes.
No stated - —

goals to ‘

support - Sustainabil
people or | These fund consider how These funds do not consider

the sustainability criteria might Sistainabiity
planet affect risk and return.

What is S&S Asset Management’s sustainability approach?

Best in Class Exciucions Stewardship
o %
o A
it Q:
¥ Z0outofevery 100 v  Excludes: adult v We have directly engaged with
companies we invest in ente{tainm_er}t, gambling, 78% of companies we
maintain sustainable uranm-mining, nuclear invest in on sustainability
characteristics. power industry, coal matters.
ekl o sands{ facking: v We have voted in favour of 43%
fossil fuel extraction, T 3
coalfired power generation of sustainable motions presented
high carbon intensity at annual general meetings.
Sustainability Metrics
Product Sustainability Implied Temperature Rise Relative Carbon Footprint
£67 out of every £100 T!'\e‘Parls Agreem(.ent aims to .
et s T it limit global warming to well S&S Sustainable
9083 below 2 degrees Celsius Eurozone Equity | 8.7 kg
activities? : : : Fund
relative to pre-industrial
i Benchmark: RGRC
levels, ideally 1.5. Eursaoiie Bquity. | 141.7kg
8 Sustanabie If the rest of the Index
world economy Equivalent CO2 kg
= had the same per £10,000 invested
“Not considere
Sistainable carbon profile as & _—
those in this fund, This is a significantly lower
warming would be carbon footprint than a
1As defined by the UK Green Taxonomy 1.6 degrees by representative benchmark
or other objective criteria 2050
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Figure 3. One-page sustainability factsheet for ‘Delivering' (iteration 3)

Sustainability Factsheet | 28th October 2021

Sustainability is about helping people and the planet by reduang harm or encouraging positive change. Thisfactsheet
provides you with key sustainability information about this fund.

S&S Asset Management Sustainable Eurozone Equity Fund
S&S Asset Management Group

Sustainability
Goal

Progress

that maintain sustainable characteristics

This is a DELIVERING fund

Delivering

To achieve capital growth while investing at least 70% of our funds in
companies that maintain sustainable characteristics.

In 2020, we met our goal by investing £70 out of every £100 in companies

= This fund is a Delivering fund because our objective is to invest mainly in assets that are
already considered to be delivering sustainably.

* We are not bound to improve the sustainability of the assets we invest in. Although, we
might engage in some stewardship.

What is S&S Asset Management’s sustainability approach?

Best in Class

o

P

v 70 out of every 100
companies we invest in
maintain sustainable
characteristics.

Product Sustainability

£67 out of every £100
invested goes to sustainable
activities?®

® Sustainable

= Not considered
sustainable

!As defined by the UK Green Taxonomy
or other objective critena

v

Exclusions

Excludes: adult v

entertainment, gambling,
uranium mining, nuclear
power industry, coal
mining, oil sands, fracking,
fossil fuel extraction,
coalfired power generation,
high carbon intensity

Sustainability Metrics

Implied Temperature Rise

The Paris Agreement aims to
limit global warming to well
below 2 degrees Celsius
relative to pre-industrial
levels, ideally 1.5.

If the rest of the
world economy
had the same
carbon profile as
those in this fund,
warming would be
1.6 degrees by
2050

Stewardship

We have directly engaged with

N :
Invest in on sustainability
matters.
We have voted in favour of 43%
of sustainable motions presented
at annual general meetings.

Relative Carbon Footprint

S&S Sustainable

Eurozone Equity I 8.7 kg
Fund

Benchmark: RGRC
Eurozone Equity

141.7kg
Index

Equivalent CO2 kg
per £10,000 invested

This is a significantly lower

carbon footprint than a
representative benchmark
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Table 1. Category descriptions used in qualitative research

Category

Description

(iteration 1)

Description

(iteration 2)

Description

(iteration 3)

Not promoted |Does not These funds do|N/A
as sustainable |consider not consider
sustainability  |sustainability
Considering Consider how [These funds |N/A
people & planet |consider how
affect returns  [sustainability
criteria might
affect risk and
return
Improving Becoming These funds  [This fund is an Improving fund because
sustainable take an active |our objective is to improve the
role in trying [sustainability of the assets we invest
to improve the |in.
sustainability . .
of the assets We. d.o. this through both stewardship
they invest in activities and the exerc_lse of
shareholders' rights to influence
corporate behaviour.
We are not bound to invest mainly in
assets that are already considered to be
sustainable.
Delivering Already These funds  [This fund is a Delivering fund because
sustainable invest in our objective is to invest mainly in
assets that are jassets that are already considered to be
already delivering sustainably.
considered to )
be sustainable We are nqt- bound to improve t_he .
sustainability of the assets we invest in.
Although, we might engage in some
stewardship.
Impacting Had a These funds  [This fund is an Impacting fund because

measurable real
world impact

invest to meet
predefined
environmental
or social real-
world positive
outcomes.

our objective is to pursue pre-defined
environmental or social real-world
positive outcomes, through investing.

Investing for Impact is distinct from
investing mainly in assets with
sustainable characteristics or trying to
improve the sustainability of those
assets, because of our core objective to
deliver additional positive outcomes
against measurable goals.
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Annex 1C. Experiment 2

Table 1.1 Changes to sustainability factsheets

|

Number of In Experiment 1, there were five categories, as follows: ‘No

categories Sustainability Goals’, ‘Responsible’, ‘Transitioning’, ‘Aligned’ and
‘Impact’. The ‘Responsible’ category was dropped for Experiment
2.

Category names As compared to Experiment 1, the ‘Responsible’ category was

dropped. Therefore, ‘No Sustainable Label’ products subsumed
products that were previously called ‘Responsible’ or *No
Sustainability Goals’ in Experiment 1. The other fund names
corresponded in the following way: ‘Transitioning’ changed to
‘Sustainable Improvers’, ‘Aligned’ changed to “Sustainable Focus’
and ‘Impact’ changed to ‘Sustainable Impact’.

Category display/ In Experiment 1, sustainability categories were arranged in one
hierarchy (Fund line from left to right. See Figure 1, Annex 1A, for example.
table)

The difficulty with this is that it implies that the sustainability
categories were arranged in a strict hierarchy, with products
getting more sustainable from left to right, In particular, this
would imply that ‘Sustainable Focus’ products are more
sustainable than ‘Sustainable Improvers’. This was not the
desired intention of the disclosures. Therefore, the categories
were arranged in an alternative formation. In this case,
‘Sustainable Focus’ and ‘Sustainable Improvers’ products were
swapped. See Figure 5 & 6, Annex 1C.

However, this formation caused some confusion amongst
participants in the qualitative research. Therefore, for the
sustainability factsheets in Experiment 2, only the sustainable
category of which the product is a part was featured prominently.
See Figure 1, Annex 1C, for example.

Category In Experiment 1, each of the sustainable product categories was
descriptions accompanied with a very short description. We found in the
qualitative research that this short description was not sufficient
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to explain the differences between the product categories to
consumers. We tried different versions of these descriptions in
the qualitative research (Table 1, Annex 1B) and based on
consumer feedback, used the descriptions that appeared most
successful in Experiment 2 (See Table 2 Annex 1C).

Sustainability
metrics

In Experiment 1, the sustainability metrics were consistent across
all product types. In particular, each category had ‘Product
Sustainability’, ‘Implied Temperature Rise’ and ‘Relative Carbon
Footprint’ as their three metrics.

However, the desired intention of the policy is that the
sustainability metrics used are specific to the sustainability goal
of the funds. Therefore, in Experiment 2, some of these
sustainability metrics were changed to more closely mirror the
sustainability goal of each of the funds.

Sustainability
approach

In Experiment 2, a few additional changes were made to the
‘sustainability approach’. This included adding a section called
‘unexpected investments’ or ‘surprising holdings’ to each of the
sustainability factsheets. It also included changing references to
‘stewardship’, which the qualitative research highlighted was
poorly understood by investors, to ‘engagement’.

Finally, the numbers from the ‘best in class’ section were
removed as some participants in the qualitative research found
that this could be contradictory with the ‘product sustainability’
metric.

No Sustainable
Label

In Experiment 1, the sustainability factsheet for the No
Sustainable Label product was similar in content to the
sustainable factsheet for those products in categories with
sustainable goals. In particular, the No Sustainable Label product
had ‘Product Sustainability’, ‘Implied Temperature Rise’ and
‘Relative Carbon Footprint” as their three metrics. See Figure 5,
Annex 1A.

However, come the start of Experiment 2, the desired intention of
the policy was not to produce a sustainability factsheet for the No
Sustainability Label product that was similar in content to the
sustainable factsheet. Therefore, in Experiment 2, this factsheet
was amended to only display the ‘Product Sustainability’ metric.
See Figure 4, Annex 1C.
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Table 1.2 Changes to sustainability factsheets

N

Sustainable Impact | In Experiment 1, the Impact product’s KIID did not explicitly
KIID mention that it excluded investments from certain industries,
meaning that participants in the Control condition could have
understandably, yet incorrectly, interpreted that it did not have
any exclusions. Therefore, we added a sentence to the KIID in
Experiment 2 to clarify the exclusions in the Impact product.

Table 2. Category descriptions for Experiment 2

No Sustainable Not applicable.

Label

Sustainable Invests in a range of assets, some of which may not be considered

Improvers sustainable now, with an aim to make them better support people
or the planet over time.

Sustainable Invests mainly in assets that are already considered to support

Focus people or the planet.

Sustainable Invests with an aim to achieve positive outcomes for people or the

Impact planet.
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Figure 1: One-page sustainability factsheet for ‘Sustainable Impact’

Sustainability Factsheet | 23« May 2022

Sustainability is about helping people and the planet by reducing harm or encouraging positive change. This factsheet
provides you with key sustainability information about this fund.

Anchor AM Impact Fund

Anchor Asset Managemen

Sustainability
Goal

Progress

t Ltd

To generate a positive and measurable social and environmental impact in line
with 8 of 17 of the United Nations Sustainable Development Goals (UN SDGs).

In 2021, our investments have advanced 8 out of 17 UN SDGs.

This is a Sustainable Impact fund.

Sustainable

Impact

Invests with an aim to achieve positive outcomes for

people or the planet.

What is Alpha House AM’s sustainability approach?

Impact

v' £85 out of every £100 we invest ¥

contributes toward these 8 UN
SDGs: Good Health and Well-

being; Climate Action; Industry,

Innovation, and Infrastructure;
Affordable and Clean Energy;
Sustainable Cities and
Communities; Decent Work and
Economic Growth; Gender
Equality; and Quality Education

Product Sustainability

£85 out of every £100
invested goes to sustainable
activities*

® Sustainable

# Not considered
sustainable

‘As defined by the UK Green Taxonomy
or other objective criteria

Unexpected
Investments

?

This fund does not have
any holdings that would
be considered surprising
for a sustainable fund.

Sustainability Metrics
How We Invest in SDGs

We investin... This supports...
Affordable Sustainable Cities and
housing » Communities
Micro- Industry, Innovation,
finance and Infrastructure;
Decent Work and
Economic Growth
Renewable Climate Action;
energy and Affordable and Clean

Green Bonds Energy; Sustainable

Cities and Communities

Quality Education;
Gender Equality; Good
Health and Well-being

Techfor — 5
good

Engagement

We directly engage with
all the companies we
invest in on the 8 UN
SDGs.

Relative Carbon Footprint

Anchor AM Impact

Fund I 12:kg

Benchmark: RGRC
Global Equity

115 kg
Index

Equivalent CO2 kg
per £10,000 invested

This is a significantly lower
carbon footprint than a
representative benchmark
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Figure 2: One-page sustainability factsheet for ‘Sustainable Focus’

Sustainability Factsheet | 23 May 2022

Sustainability is about helping people and the planet by reducing harm or encouraging positive change. This factsheet
provides you with key sustainability information about this fund.

S&S Asset Management Sustainable Eurozone Equity Fund
S&S Asset Management Group

Sustainability
Goal

To achieve capital growth while investing at least 70% of our funds in
companies that focus on climate change mitigation.

Progress In 2020, we met our goal by investing £70 out of every £100 in companies

that focus on climate change mitigation.

This is a Sustainable Focus fund.

Sustainable Focus

[ Invests mainly in assets that are already
considered to support people or the planet.

What is S&S Asset Management’'s sustainability approach?

Themes Exclusions Unexpected Engagement
1 Investments

S ?

L7 @

v" We choose which v Excludes: adult X This fund has a v' We use our

companies to invest
in by finding those
that are leaders in
climate change
mitigation.

entertainment,
gambling, uranium
mining, coal mining,
oil sands, fracking,
fossil fuel extraction,
coalfired power

small percentage of
holdings in nuclear
power (3%), palm
oil (1%), and
military contracting
(1%).

shareholder’s rights
to engage with
companies on
sustainability
matters.

generation, high
carbon intensity

Product Sustainability

£70 out of every £100
invested goes to sustainable
activities?

® Sustainable

“ Not considered
sustainable

1As defined by the UK Green Taxonomy
or other objective criteria

Sustainability Metrics
Key Sub-themes

Sustainable v
construction

Renewables & v
electrification

Sustainable food & Vi
water

Recycling & re-use v
Sustainable transport v

Relative Carbon Footprint

S&S Sustainable
Eurozone Equity I 8.7 kg
Fund
Benchmark: RGRC
Eurozone Equity
Index

141.7kg

Equivalent CO2 kg
per £10,000 invested

This is a significantly lower
carbon footprint than a
representative benchmark
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Figure 3: One-page sustainability factsheet for ‘Sustainable Improvers’
Sustainability Factsheet | 234 May 2022

Sustainability is about helping people and the planet by reducing harm or encouraging positive change. This factsheet
provides you with key sustainability information about this fund.

Alpha House AM Global Climate Change CIB Fund

Alpha House Asset Management Ltd

Sustainability
Goal

Progress

To reduce carbon emissions by replicating the RGRC Global Climate Change
CTB Index (‘the Index"), which is designed to support the climate transition.

By replicating the Index, we have reduced carbon emissions of the

companies we invest in by 4% between 2019 and 2020.

This is a Sustainable Improvers fund.

Sustainable

Improvers

Invests in a range of assets, some of which may not be
considered sustainable now, with an aim to make them better
support people or the planet over time.

What is Alpha House AM’s sustainability approach?

Exclusions

v This fund excludes adult

entertainment, gambling,
weapons, tobacco, or
alcohol.

Product Sustainability

£37 out of every £100
invested goes to sustainable
activities!

m Sustainable

= Not considered
sustainable

1As defined by the UK Green Taxonomy
or other objective criteria

Unexpected
Investments

?

x This fund includes

investments in fossil fuel
extraction. Our approach
to sustainability is
through engagement with
companies we invest in.

Sustainability Metrics

Implied Temperature Rise

The Paris Agreement aims to
limit global warming to well
below 2 degrees Celsius
relative to pre-industrial
levels, ideally 1.5.

If the rest of the
world economy
had the same
carbon profile as
those in this fund,
warming would be
1.7 degrees by
2050

Engagement

v How can this fund be

considered sustainable?

We use our shareholder’s
rights to engage with
companies to make them
more sustainable over time.

Relative Carbon Footprint

Alpha House AM

Global Climate 98 kg
iobal cimate [N
Benchmark: RGRC
Global Climate 98 kg
Change Index )

Equivalent CO2 kg
per £10,000 invested

This is the same carbon
footprint than a
representative benchmark
(*Parent Index")

October 2022 51




Occasional Paper 62

Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

Figure 4: One-page sustainability factsheet for ‘No Sustainable Label’

Sustainability Factsheet | 23 May 2022

Badedas Global Infrastructure UCITS ETF

Badedas Asset Management Limited

Sustainability Goal None

Progress Not applicable

No sustainable label.

What Badedas Asset Management's sustainability approach?

Not applicable.

Sustainability Metrics

Product Sustainability

£3 out of every £100 invested
goes to sustainable activities?

= Sustainable

“ Not considered
sustainable

!As defined by the UK Green Taxonomy or
other objective criteria
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Figure 5. Sustainability label comparison table: factsheets provided for
only sustainable products

What are the sustainability labels?

Sustainable Sustainable Sustainable
Focus Improvers Impact

Invests in a range of
assets, some of which
may not be considered
sustainable now, with
an aim to make them

better support people or
the planet over time.

Invests mainly in assets
that are already
considered to support
people or the planet.

Invests with an aim to
achieve positive
outcomes for people or
the planet.

Note: this comparison table appeared with the factsheets in Treatment 1: Factsheet for
sustainable funds.

Figure 6. Sustainability label comparison table: factsheets provided for
all products

What are the sustainability labels?

No 2 " >
Sustainable Sustainable Sustainable Sustainable
Label Focus Improvers Impact

‘ Invests in a range of

Invests mainly in assets ;s;set:étsg;ngozt;;;f;:l; Invests with an aim to

Has no aims to support that are already ¥ : achieve positive

d sustainable now, with

people or planet. considered to support D e outcomes for people or

people or the planet. the planet.

better support people or
the planet over ime. |

Note: this comparison table appeared with the factsheets in Treatment 2: Factsheet for
all funds.
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Table 3: Comprehension questions for Experiment 2

Question 1 Does the fund invest with the primary aim to achieve positive social or
environmental outcomes?

Question 2 Does the fund mainly invest in sustainable activities, sustainable
assets or shares of companies that maintain sustainable
characteristics?

Question 3 Does the fund have sustainable aims or goals i.e. does it seek to
support people or the planet in some way?

Question 4 Does the fund exclude companies or assets in high-carbon emitting
sectors (eg. fossil fuel extraction) from its investments?

Question 5 Does the fund have a lower carbon footprint than its benchmark?

Table 4: Answer key for Experiment 2

No Sustainable

Sustainable Sustainable Sustainable

Label Improvers Focus Impact
Question 1 No No No Yes
Question 2 No No Yes Yes
Question 3 No Yes Yes Yes
Question 4 No No Yes Yes
Question 5 No No Yes Yes

Note: The option

s available for each question were: "Yes”, “*No”, “Don't know".
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Figure 7: Experiment 2 consort diagram

Enroliment

Assessed for eligibility
(n =6,805)
Excluded (n = 29):
I Exited survey before
Y randomisation (n=29)
Randomised
(n=6,776)
Allocation

Allocated to Control
(n=2,259)

Allocated to Factsheets for
sustainable funds
(n=2,259)

Y

Allocated to Factsheets for all
funds
(n =2,258)

“

Lost to follow up
(n=0)

\

Lost to follow up
(n=0)

A

Lost to follow up
(n=0)

Analysed (n=2,249)
Excluded from analysis:

only (n = 10)

Duplicate responses - kept first

Y

Analysed (n = 2,248)
Excluded from analysis:
Due to duplicates - kept first
response (n = 11)

Analysed (n = 2,247 )
Excluded from analysis:
Due to duplicates - kept first
response (n =11)
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Section 1. Sensitivity analyses and results

We ran our primary analysis with an ordinary least squares regression as well as
quasibinomial regression and compare the results (with robust standard errors). We
divided the outcome of the OLS by 20 in order that the coefficients will be comparable -
so it estimates the average proportion of correct answers, not the likelihood of getting an
additional question correct. This is to check how sensitive our estimates are to
specification. However, the quasibinomial remains our primary analysis.

We conducted the two sensitivity analyses described above; in both cases the findings
were broadly similar. When re-running our primary analysis using an OLS model, any
differences in effect size were negligible (see Table 21). When we defined our outcome
variable at a higher level (scored out of four, where participants only get a point if they
answer a given question correctly for all funds) the difference in the effect size was
smaller but still significant for the factsheet for sustainable funds and negligible for the
factsheet for all funds (see Table 22).

In addition, we checked the effect size if we re-ran our primary model only with
participants who finished the survey, but differences in effect size were again negligible
(see Table 23). We also ran this sensitivity check for our Sustainable Choice analysis and
again differences were small (see Table 24). Thus, we conclude our main findings are
robust to specification.

October 2022 56




Occasional Paper 62

Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

Table 5: Sample description & balance

Factsheet for 'actsheet for

Control all funds sustainable
funds
Observations 2,249 2,247 2,248
Investments/Sustainability
Reported existing investments (%) 63.05 65.64 66.90
vectment decisions (%) 33.97 34.53 34.16
Gender
Female (%) 50.42 51.67 49.07
Male (%) 48.87 47.22 49.96
Non Binary or Prefer not to say (%) 0.71 1.11 0.98
Age group
18-24 (%) 17.03 16.20 17.26
25-34 (%) 34.82 36.36 35.50
35-44 (%) 23.39 23.94 24.15
45-54 (%) 14.01 13 12.37
55-64 (%) 7.91 8.28 7.83
65-74 (%) 2.45 2.05 2.71
75+ (%) 0.40 0.18 0.18
Region
East Midlands (%) 7.87 7.30 6.98
East of England (%) 7.56 8.41 7.16
Greater London (%) 12.94 12.59 12.99
North East England (%) 4.22 3.96 4.58
North West England (%) 10.54 10.99 10.68
Northern Ireland (%) 2.22 1.51 2.18
Scotland (%) 8.40 9.75 8.50
South East England (%) 14.98 14.69 13.83
South West England (%) 9.69 9.30 10.05
Wales (%) 3.96 4.45 4.72
West Midlands (%) 8.85 7.83 9.79
Yorkshire and the Humber (%) 8.31 8.95 8.23
Region: Prefer not to say (%) 0.44 0.27 0.31
Did not complete full survey (%) 12.81 11.44 10.45
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Table 6: Primary analysis: sustainability comprehension

Sustainability comprehension

Average proportion of questions answered correctly

(1) (2)
Treatment (Ref: Control)
Factsheet fi tainabl
actsheet for sustainable 0.065" (0.008) 0.061° (0.008)
funds
Factsheet for all funds 0.105"" (0.008) 0.102"** (0.008)

Gender (Ref: Female)
Gender: Male
Gender: Non-binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+

Existing investments

Sustainability important

0.016" (0.006)
0.037 (0.032)

-0.008 (0.009)
-0.018 (0.010)
-0.022 (0.012)
-0.021 (0.013)
-0.001 (0.021)
-0.254"** (0.058)
0.065*** (0.007)
-0.0002 (0.007)

Observations

6,744 6,744

Note: *p<0.05; *p<0.01; **p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of

interpretation. Constants are not displayed as there are nho AMEs associated with them.
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Table 7: Primary analysis: sustainability comprehension (sustainable

funds only)

Sustainability comprehension (sustainable funds only)

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)

Factsheet for sustainable
funds

Factsheet for all funds 0.122™* (0.008)
Gender (Ref: Female)

Gender: Male

Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+

Existing investments

0.116™ (0.008)

Sustainability important

0.113" (0.008)

0.119™* (0.008)

0.015* (0.006)
0.047 (0.033)

-0.005 (0.009)
-0.016 (0.010)
-0.022 (0.012)
-0.023 (0.014)
-0.010 (0.022)

-0.267** (0.059)

0.067*** (0.007)
0.007 (0.007)

Observations 6,744

6,744

Note: *p<0.05; *p<0.01; **p<0.001

Log odds were transformed into average marginal effects (AMEs) for ease of

interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 8: Primary analysis: sustainability comprehension (‘No
Sustainable Label’ funds only)

Sustainability comprehension
('No Sustainable Label' funds only)

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

fZi(;tzheet for sustainable -0.089""" (0.011) -0.092""" (0.011)

Factsheet for all funds 0.053""* (0.011) 0.052"* (0.011)
Gender (Ref: Female)

Gender: Male 0.019" (0.009)

Gender: Non-binary/PNS 0.009 (0.048)
Age (Ref: age: 18-24)

Age: 25-34 -0.018 (0.014)

Age: 35-44 -0.025 (0.015)

Age: 45-54 -0.021 (0.017)

Age: 55-64 -0.012 (0.020)

Age: 65-74 0.027 (0.032)

Age: 75+ -0.215™ (0.083)
Existing investments 0.061™* (0.010)
Sustainability important -0.022* (0.010)
Observations 6,744 6,744

Note: *p<0.05; *p<0.01; **p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of
interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 9: Secondary analysis: sustainable product choice

Sustainable product choice

Average likelihood of choosing a sustainable fund

(1)

(2)

Treatment (Ref: Control)

Factsheet for sustainable

.080"* (0.014
funds 0.080™" (0.014)

Factsheet for all funds 0.092™* (0.014)
Gender (Ref: Female)

Gender: Male

Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important

0.077*** (0.014)

0.089"" (0.014)

0.001 (0.011)
-0.052 (0.058)

-0.014 (0.016)
-0.044" (0.018)
-0.056™ (0.021)
-0.075** (0.025)
-0.082* (0.040)
-0.260" (0.117)
0.055*** (0.012)
0.147*** (0.011)

Constant 0.623"" (0.010) 0.570" (0.019)
Observations 6,744 6,744
R? 0.008 0.036
Adjusted R? 0.007 0.034
_ 0.465 0.458
Residual Std. Error (df = 6741) (df = 6731)
26.054"" 21.005"

E .
Statistic (df = 2; 6741)

(df = 12; 6731)

Note: *p<0.05; "*p<0.01; **p<0.001
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Table 10: Mediation analysis

Mediation analysis - Modelling outcome and mediator

Average likelihood of
choosing a sustainable fund

Average proportion

of questions

answered correctly

(1)

(2)

(3)

Treatment (Ref: Control)

Factsheet for sustainable
funds

Factsheet for all funds
Gender (Ref: Female)

Gender: Male

Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important

Proportion of comprehension
questions answered correctly

Constant

0.077"* (0.014)
0.089* (0.014)

0.001 (0.011)
-0.052 (0.058)

-0.014 (0.016)
-0.044* (0.018)
-0.056™* (0.021)
-0.075™* (0.025)
-0.082* (0.040)
-0.260" (0.117)
0.055™* (0.012)
0.147"* (0.011)

0.570™* (0.019)

0.048™* (0.013)
0.040™* (0.013)

-0.006 (0.011)
-0.070 (0.056)

-0.011 (0.016)
-0.035"* (0.017)
-0.046" (0.020)
-0.065** (0.023)
-0.081* (0.037)
-0.139 (0.108)
0.023* (0.012)
0.147°* (0.011)

0.483"** (0.021)
0.360™* (0.020)

0.061™* (0.007)
0.103"* (0.008)

0.016" (0.006)
0.037 (0.031)

-0.008 (0.009)
-0.018 (0.010)
-0.022 (0.012)
-0.021 (0.014)
-0.001 (0.021)
-0.251** (0.056)
0.066™* (0.007)
-0.0002 (0.007)

0.435"* (0.010)

Observations
RZ
Adjusted R?

Residual Std. Error

F Statistic

6,744
0.036
0.034

0.458
(df = 6731)
21.005"**
(df = 12; 6731)

6,744
0.106
0.104
0.441

(df = 6730)
61.350"*
(df = 13; 6730)

6,744
0.046
0.044
0.255

(df = 6731)
26.966"**
(df = 12; 6731)

Note: *p<0.05; "*p<0.01; **p<0.001
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Table 11: Exploratory analysis: subgroup analysis (sustainability

importance)

Subgroup analysis: sustainability importance

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)

Factsheet for sustainable
funds

Factsheet for all funds 0.427""" (0.038)
Gender (Ref: Female)

0.282"* (0.038)

Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments
Sustainability important 0.013 (0.046)

Factsheet for sustainable funds*

-0.064 (0.065
Sustainability important ( )

Factsheet for all funds*

-0.018 (0.066
Sustainability important ( )

0.272"* (0.038)

0.425"" (0.038)

0.065" (0.026)

0.152 (0.133)

-0.032 (0.038)
-0.073 (0.040)
-0.089 (0.047)
-0.084 (0.055)
-0.001 (0.088)

-1.083"** (0.283)
0.266™* (0.027)
0.034 (0.046)

-0.074 (0.065)

-0.030 (0.065)

Observations 6,744

6,744

Note: *p<0.05; **p<0.01; "**p<0.001

Coefficients remain in log odds and have not been transformed to AMEs.
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Table 12: Exploratory analysis: subgroup analysis (existing investments)

Subgroup analysis: existing investments

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

fzan(;tsheet for sustainable 0.258"* (0.052) 0.257"** (0.052)

Factsheet for all funds 0.407""" (0.052) 0.406""" (0.052)
Gender (Ref: Female)

Gender: Male 0.064" (0.026)

Gender: Non-

binary/PNS 0.152 (0.133)
Age (Ref: age: 18-24)

Age: 25-34 -0.033 (0.038)

Age: 35-44 -0.073 (0.040)

Age: 45-54 -0.090 (0.047)

Age: 55-64 -0.084 (0.055)

Age: 65-74 -0.003 (0.088)

Age: 75+ -1.085** (0.283)
Existing investments 0.266* (0.045) 0.266** (0.046)
Sustainability important -0.001 (0.027)
Fa;isi:te;;f;rv:;i:;i:'e funds™ -0.011 (0.065) -0.015 (0.065)
Fa;j:;i;f;rvzgtﬁzii: 0.014 (0.065) 0.013 (0.065)
Observations 6,744 6,744

Note: *p<0.05; **p<0.01; ***p<0.001
Coefficients remain in log odds and have not been transformed to AMEs.
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Table 13: Exploratory analysis: subgroup analysis (gender)

Subgroup analysis: gender

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Factsheet for sustainable 0.240" (0.044) 0.228" (0.044)

funds

Factsheet for all funds 0.388™ (0.043) 0.379"" (0.043)
Gender (Ref: Female)

Gender: Male 0.055 (0.044) 0.025 (0.044)

Gender: Non-

1 .261 .224 (0.2

binary/PNS 0.153 (0.261) 0 (0.260)
Age (Ref: age: 18-24)

Age: 25-34 -0.032 (0.038)

Age: 35-44 -0.073 (0.040)

Age: 45-54 -0.088 (0.047)

Age: 55-64 -0.083 (0.055)

Age: 65-74 -0.002 (0.088)

Age: 75+ -1.084™ (0.283)
Existing investments 0.266™ (0.027)
Sustainability important -0.002 (0.027)
Factsheet for sustainable funds*

Gender: Male 0.036 (0.062) 0.038 (0.062)
Factsheet for all funds*

Gender: Male 0.077 (0.063) 0.080 (0.062)
Factsheet for sustainable funds*

0.144 (0.346 0.095 (0.345

Gender: Non-binary/PNS ( ) ( )

Factsheet for all funds*
-0.224 (0.335 -0.259 (0.334

Gender: Non-binary/PNS ( ) ( )

Observations 6,744 6,744

Note: *p<0.05; "p<0.01; **p<0.001
Coefficients remain in log odds and have not been transformed to AMEs.
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Table 14: Exploratory analysis: subgroup analysis (age)

Subgroup analysis: age

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)

Factsheet for sustainable
funds

Factsheet for all funds
Gender (Ref: Female)
Gender: Male

Gender: Non-
binary/PNS

Age (Ref: Age: 18-34)
Age: 35-54
Age: 55-74
Age: 75+

Existing investments

Sustainability important

Factsheet for sustainable funds*
Age: 35-54

Factsheet for all funds*
Age:35-54

Factsheet for sustainable funds*
Age: 55-74

Factsheet for all funds*
Age:55-74

Factsheet for sustainable funds*
Age:75+

Factsheet for all funds*
Age:75+

0.289"* (0.043)

0.464"" (0.043)

-0.018 (0.047)
0.098 (0.074)
-1.015" (0.403)

-0.034 (0.067)

-0.064 (0.067)

-0.170 (0.105)

-0.211* (0.106)

-0.327 (0.731)

0.153 (0.671)

0.279™" (0.043)

0.464™" (0.043)

0.066" (0.026)

0.155 (0.133)

-0.020 (0.047)
0.088 (0.074)
-1.063™ (0.401)
0.265*** (0.027)
-0.0004 (0.027)

-0.036 (0.066)

-0.072 (0.067)

-0.171 (0.104)

-0.222* (0.105)

-0.241 (0.727)

0.231 (0.668)

Observations

6,744

6,744

Note: *p<0.05; "*p<0.01; **p<0.001

Coefficients remain in log odds and have not been transformed to AMEs.
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Table 15: Exploratory analysis: subgroup analysis (clicked all)

Subgroup analysis: clicked all

Average proportion of questions answered correctly

(1)

(2)

Treatment (Ref: Control)

Factsheet f inabl
actsheet for sustainable 0.282*** (0.055)

funds
Factsheet for all funds 0.332™" (0.054)
Clicked all documents 0.846™" (0.047)

Gender (Ref: Female)
Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments
Sustainability important

Factsheet for sustainable funds*

Clicked all documents 0.034 (0.065)

Factsheet for all funds*

Clicked all documents 0.25277 (0.065)

0.260™" (0.054)

0.327"" (0.053)
0.855™" (0.047)

0.137"* (0.025)

0.171 (0.126)

-0.049 (0.036)
-0.135"* (0.039)
-0.142** (0.045)
-0.163** (0.052)
-0.107 (0.083)
-0.999"** (0.268)
0.243™* (0.026)
0.026 (0.026)

0.048 (0.065)

0.254™* (0.064)

Observations 6,744

6,744

Note: *p<0.05; "*p<0.01; **p<0.001

Coefficients remain in log odds and have not been transformed to AMEs.
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Table 16: Exploratory analysis: open all documents

Open all documents

Average proportion opening all documents

(1) (2)
Treatment (Ref: Control)
ijﬁzssheet for sustainable -0.041"" (0.014) -0.041"" (0.014)
Factsheet for all funds -0.063™* (0.014) -0.065™* (0.014)
Gender (Ref: Female)
Gender: Male -0.072™* (0.011)
Gender: Non-binary/PNS -0.018 (0.057)
Age (Ref: age: 18-24)
Age: 25-34 0.012 (0.017)
Age: 35-44 0.058"* (0.018)
Age: 45-54 0.046" (0.021)
Age: 55-64 0.075** (0.024)
Age: 65-74 0.105"* (0.037)
Age: 75+ -0.132 (0.122)
Existing investments -0.027* (0.012)
Sustainability important 0.037" (0.012)
Constant 0.714*** (0.010) 0.703"** (0.019)
Observations 6,744 6,744
R? 0.003 0.016
Adjusted R? 0.029 0.014
Residual 0.466 0.464
Std. Error (df = 6741) (df = 6731)
10.56™* 8.838™
F Statistic (df = 2; 6741) (df = 12; 6731)

Note: *p<0.05; "*p<0.01; **p<0.001
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Section 2.1 Sustainability comprehension breakdown (by product type)

As shown in Figure 8, the introduction of the sustainable factsheets, whether introduced
for sustainable products or all products, is associated with an increase in comprehension
across all products when compared to the control. The clear exception, as has been
tested and shown to be significant above in Table 8, is the decrease in comprehension for
‘No Sustainable Label' product where factsheets are provided for sustainable products
only, when compared to the control. As an overall comment, it’s helpful to point out that
after the introduction of the sustainable factsheets, the comprehension of ‘Sustainable
Impact' products is relatively high. Whereas, the comprehension of the ‘Sustainable
Improvers’, despite increasing sharply compared to the control, is relatively lower.

Figure 8: Sustainability comprehension (by product type)
1.00

0.751

0.68 0.69

0.59 0.59
0.50 1

Proportion correct

0.251

0.00 -
No Sustainable Sustainable Sustainable
Sustainable Improvers Focus Impact
Label

Condition . Control . Factsheet for sustainable funds . Factsheet for all funds

N = 6,744

Section 2.2 Sustainability comprehension breakdown (by question)

As shown in Figure 9, comprehension tends to increase for all questions when factsheets
are introduced. This increase tends to be larger where factsheets for all funds are
introduced when compared to factsheets for sustainable funds only. This difference in
comprehension between the factsheet for sustainable funds and factsheets for all funds is
almost wholly explained by the divergent comprehension outcomes for the No
Sustainable Label product across the three conditions. This can be shown by reference to
Figure 8 above, where the differences between these conditions for the other products is
negligible. One notable exception to this overall increase is question 1: ‘Does the fund
invest with the primary aim to achieve positive social or environmental outcomes?’. For
this question, the difference in comprehension associated with the introductions of
sustainability factsheets appears to be very modest.

October 2022 69




Occasional Paper 62

Annex 1. Matter of fact-sheets: improving consumer comprehension of financial sustainability
disclosures

Figure 9: Sustainability comprehension (by question)
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Table 17: Sustainability comprehension (by product type and question)

No Sustainable
Label

Sustainable Sustainable Sustainable

Improvers Focus Impact
Question 1 58 / 50/ 66 23/25/25 20/16/ 17 72 /76 /76
Question 2 55/44 /63 20/33/ 34 71/77 /77 69/76/75
Question 3 52 /44 /58 54/71/71 69 /77 /77 69/78/79
Question 4 53/42 /55 28 /49 /51 55 /59 /56 42 / 48 / 46
Question 5 31/24 /33 20 /52 /54 42 / 67 / 68 39/65/67

Key: The percentage (%) of participants getting the question correct in the: control /
factsheet for sustainable funds / factsheet for all funds.
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Table 18.1: Exploratory analysis: sustainable product choice breakdown

Sustainable product choice (breakdown)

Average likelihood of choosing the following fund...

No Sustainable
Label

Sustainable

Sustainable Focus
Improvers

Treatment (Ref: Control)

Factsheet for

sustainable funds -0.0637 (0.011)

Factsheet for all

funds -0.0837%(0.011)
Gender (Ref: Female)
Gender: Male 0.025™ (0.009)

Gender: Non- 0.016 (0.043)

binary/PNS
Age (Ref: age: 18-24)

Age: 25-34 -0.027" (0.014)

Age: 35-44 -0.026 (0.015)

Age: 45-54 -0.049"" (0.017)
Age: 55-64 -0.088™"" (0.018)
Age: 65-74 -0.077"*(0.028)
Age: 75+ -0.107 (0.075)

Existing investments 0.026™ (0.009)

Sustainability important -0.092™* (0.009)

-0.023* (0.011) 0.016 (0.011)

0.006 (0.011) -0.001 (0.011)

0.022" (0.009) 0.007 (0.009)

-0.029 (0.044) -0.087" (0.044)

0.014 (0.013)
0.030" (0.015)
-0.009 (0.016)
-0.020 (0.018)
-0.055* (0.026)
0.080 (0.104)
-0.019% (0.010)
0.038*** (0.010)
0.153"* (0.015)

-0.023 (0.013)
-0.055™* (0.015)
-0.043" (0.016)
-0.054™ (0.018)
-0.020 (0.026)
-0.124 (0.104)
0.037** (0.010)
0.061** (0.010)
0.199** (0.017)

Constant 0.246™ (0.015)
Observations 6,744

R? 0.029
Adjusted R? 0.028
Residual

Std. Error 0.364

(df = 6731)

F Statistic 17.029%*

(df = 12; 6731)

6,744 6,744
0.008 0.010
0.006 0.008
0.372 0.413
4.308" 5.506™"

Note: *p<0.05; "p<0.01; **p<0.001
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Table 18.2: Exploratory analysis: sustainable product choice breakdown

Sustainable product choice (breakdown)

Average likelihood of choosing the following fund...

Sustainable Impact None

Treatment (Ref: Control)

Factsheet for
sustainable funds

Factsheet for all
funds

Gender (Ref: Female)
Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+

0.084™* (0.013)

0.083"* (0.013)

-0.028* (0.011)

0.065 (0.061)

-0.006 (0.016)
-0.019 (0.018)
-0.005 (0.020)
-0.001 (0.024)
-0.006 (0.038)
-0.216™* (0.062)

-0.018" (0.009)

-0.014 (0.009)

0.001 (0.007)

0.033 (0.039)

0.027* (0.009)
0.048*** (0.010)
0.065*** (0.013)
0.107*** (0.017)
0.131™* (0.031)
0.054 (0.080)

0.036™ (0.012)
0.048"** (0.012)

-0.052*** (0.008)
-0.051*** (0.007)

Existing investments

Sustainability important

Constant 0.218"* (0.018) 0.113"(0.012)
Observations 6,744 6,744

R? 0.013 0.025
Adjusted R? 0.012 0.024
Residual

Std. Error 0.453 0.287

(df = 6731)

F Statistic

7.598™" 14.638™

(df = 12; 6731)
Note: *p<0.05; "*p<0.01; **p<0.001
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Table 19: Exploratory analysis: factsheet importance & helpfulness

Factsheet importance & helpfulness

Average likelihood of finding the sustainable
factsheet...

(1) Important

(2) Helpful

Treatment (Ref: Factsheet for

sustainable funds) 0.029" (0.013)

Factsheet for all funds

Gender (Ref: Female) -0.044™* (0.013)

Gender: Male -0.056 (0.066)
Gender: Non-binary/PNS
Age (Ref: age: 18-24)

0.038™ (0.015)

-0.003 (0.015)
0.035 (0.071)

Age: 25-34 0.011 (0.020) -0.019 (0.022)
Age: 35-44 -0.017 (0.021) -0.026 (0.023)
Age: 45-54 -0.032 (0.024) -0.048 (0.027)
Age: 55-64 0.011 (0.030) -0.059 (0.032)
Age: 65-74 0.014 (0.046) -0.129" (0.050)
Age: 75+ -0.082 (0.176) -0.445"* (0.034)

Existing investments 0.010 (0.014) 0.058"" (0.016)

Sustainability important 0.476™* (0.014) 0.202™* (0.015)

Constant 0.276"* (0.021) 0.373"*(0.024)

Observations 4,495 4,495

R2 0.212 0.044

Adjusted R? 0.210 0.042

Residual

Std. Error 0.441 0.489

(df = 4483)

F Statistic 109.737°" 18.929""

(df = 11; 4483)

Note: *p<0.05; "*p<0.01; **p<0.001
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Table 20: Exploratory analysis: KIID & name importance

KIID & name importance

Average likelihood of finding the following important...

(1) KIID

(2) Name

Treatment (Ref: Control)

Factsheet for
sustainable funds

Factsheet for all funds
Gender (Ref: Female)

Gender: Male

Gender: Non-binary/PNS
Age (Ref: age: 18-24)

Age: 25-34

Age: 35-44

Age: 45-54

Age: 55-64

Age: 65-74

Age: 75+
Existing investments
Sustainability important
Constant

-0.068"* (0.014)

-0.078*** (0.014)

0.046™** (0.012)
-0.139* (0.062)

0.016 (0.018)
-0.010 (0.019)
-0.004 (0.022)
0.020 (0.025)
-0.015 (0.041)

-0.346" (0.096)

0.155" (0.013)

0.078 (0.012)
0.478"**(0.020)

-0.004 (0.008)

0.010 (0.008)

0.005 (0.007)
-0.026 (0.031)

-0.002 (0.010)
-0.013 (0.011)
-0.009 (0.012)
-0.028" (0.013)
-0.051** (0.016)
0.043 (0.080)
0.0003 (0.007)
0.055*** (0.007)
0.060"**(0.011)

Observations
RZ
Adjusted R?

Residual

Std. Error

(df = 6731)

F Statistic

(df = 12; 6731)

6,744
0.037
0.035

0.485

21.599™"

6,744
0.012
0.010

0.263

6.918"

Note: *p<0.05; "*p<0.01; **

*p<0.001
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Table 21: Sensitivity analysis: sustainability comprehension (OLS)

Sustainability comprehension (OLS)

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Factsheet for ok —_

sustainable funds 0.065™" (0.007) 0.061™" (0.007)

Factsheet for all funds 0.105"" (0.008) 0.103"** (0.008)
Gender (Ref: Female)

Gender: Male 0.016" (0.006)

Gender: Non-binary/PNS 0.037 (0.031)
Age (Ref: age: 18-24)

Age: 25-34 -0.008 (0.009)

Age: 35-44 -0.018 (0.010)

Age: 45-54 -0.022 (0.012)

Age: 55-64 -0.021 (0.014)

Age: 65-74 -0.001 (0.021)

Age: 75+ -0.251™" (0.056)
Existing investments 0.066"*" (0.007)
Sustainability important -0.0002 (0.007)
Constant 0.472"* (0.005) 0.435" (0.010)
Observations 6,744 6,744
R2 0.027 0.046
Adjusted R? 0.027 0.044
Residual Std. Error (df0=.2657841) (df0=.2657531)
E Statistic 94.331" 26.966""

(df = 2; 6741) (df = 12; 6731)

Note: *p<0.05; *p<0.01; **p<0.001
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Table 22: Sensitivity analysis: sustainability comprehension (higher level

outcome)

Sustainability comprehension (higher level outcome)

Average proportion of questions answered correctly for every fund

(out of 5)

(1)

(2)

Treatment (Ref:
Control)

Factsheet for

sustainable funds 0.0337(0.005)

Factsheet for all

funds 0.098""" (0.006)
Gender (Ref: Female)
Gender: Male

Gender: Non-
binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+
Existing investments

Sustainability
important

0.031*** (0.005)

0.098*** (0.006)

-0.002 (0.005)

0.006 (0.005)

-0.002 (0.024)
-0.009 (0.007)
-0.008 (0.008)
-0.012 (0.009)
-0.015 (0.010)
0.009 (0.017)
-0.131%* (0.023)

0.034™* (0.005)

Observations 6,744

6,744

Note: *p<0.05; "*p<0.01; **p<0.001

Log odds were transformed into average marginal effects (AMEs) for ease of interpretation.
Constants are not displayed as there are no AMEs associated with them.
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Table 23: Sensitivity analysis: sustainability comprehension (complete-
case analysis)

Sustainability comprehension (complete-case analysis)

Average proportion of questions answered correctly

(1) (2)

Treatment (Ref: Control)

Factsheet for - _—

sustainable funds 0.0617"" (0.006) 0.059™" (0.006)

Factsheet for all  funds 0.112™* (0.006) 0.111"* (0.006)
Gender (Ref: Female)

Gender: Male 0.001 (0.005)

Gender: Non-binary/PNS 0.025 (0.026)
Age (Ref: age: 18-24)

Age: 25-34 -0.010 (0.007)

Age: 35-44 -0.012 (0.008)

Age: 45-54 -0.012 (0.009)

Age: 55-64 0.004 (0.011)

Age: 65-74 0.004 (0.017)

Age: 75+ -0.164"" (0.060)
Existing investments 0.045"** (0.005)
Sustainability important 0.002 (0.005)
Observations 5,964 5,964

Note: *p<0.05; "*p<0.01; **p<0.001
Log odds were transformed into average marginal effects (AMEs) for ease of
interpretation. Constants are not displayed as there are no AMEs associated with them.
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Table 24: Sensitivity analysis: sustainable product choice (complete-case

analysis)

Sustainable product choice (complete-case analysis)

Average likelihood of choosing a sustainable fund

(1)

(2)

Treatment (Ref: Control)
Factsheet for
sustainable funds
Factsheet for all funds

Gender (Ref: Female)
Gender: Male
Gender: Non-binary/PNS

Age (Ref: age: 18-24)
Age: 25-34
Age: 35-44
Age: 45-54
Age: 55-64
Age: 65-74
Age: 75+

Existing investments

Sustainability important

0.087"* (0.014)
0.106"** (0.014)

0.086™* (0.014)
0.105"** (0.014)

-0.019 (0.011)
-0.043 (0.059)

-0.012 (0.017)
-0.042* (0.018)
-0.033 (0.021)
-0.040 (0.025)
-0.074 (0.039)
-0.072 (0.132)
0.042* (0.012)
0.160™* (0.012)

Constant 0.665""* (0.010) 0.617"*" (0.019)
Observations 5,964 5,964
R? 0.011 0.043
Adjusted R? 0.010 0.041
. 0.442 0.435
Residual Std. Error (df = 5961) (df = 5951)
32.269™ 22.322™*

F Statistic (df = 2; 5961)

(df = 12; 5951)

Note: *p<0.05; *p<0.01; "*p<0.001
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