
Strategic 
objectives:

Vision Transforming the way we regulate to:

Gain deeper 
understanding of 
how markets work 
and consumers 
behave to shape 
our interventions

Identify and respond 
to problems in �rms 
and markets to 
intervene and 
minimise harm earlier

Build a �exible, 
future-ready 
organisation to 
react faster to 
market changes 
and shifting priorities


