
What happens as the mind ages, and 
what does this mean in terms of products, 

services and distribution?

Can older people and their 
families access regulated advice

for long-term care?

How can �rms help consumers to 
better engage with products and 

services in retail banking?

How can the FCA build on existing industry 
initiatives to facilitate mortgage lending 

to older consumers?

How can we work with our 
stakeholders to support those who 

require third-party access?

Is there more that can be done to help 
consumers navigate markets where upper 

age limits exist?

Financial Conduct Authority

© Financial Conduct Authority 2016


